Leadership in Filtration MANN +
HUMMEL

Sustainability Report
2021




Foreword

About MANN+HUMMEL

Our value added Our environment

Our employees

Table of Contents

IN

W N O U

13
14
14

16
22

24

24

30

#lLeadershipInFiltration

FOREWORD

ABOUT MANN+HUMMEL
Our Segments, Business
Units, and Brands

Key figures 2021
MANN+HUMMEL
MANN+HUMMEL worldwide
Values and Standards

of Conduct

Sustainability Strategy
About this report
Materiality matrix

OUR VALUE ADDED
Business development
Innovation

Product safety

and information

OUR ENVIRONMENT
Energy efficiency and
emissions

Sustainable supply chain

32
32

34

35

36

39

41

41

43

44

45

51

OUR EMPLOYEES
Employment

and communication
Training and
continued education
Diversity and

equal treatment
Occupational health
and safety

Local responsibility
and engagement

OUR GOVERNANCE
Anti-corruption

and fair competition
Violations of the law/legally
effective convictions in the
reporting period

Prevention of child labor,
forced labor, and compulsory
labor

GRI CONTENT INDEX

LEGAL NOTICE/CONTACT

Our governance

GRI content index

MANN+HUMMEL  Sustainability Report 2021

2



Foreword About MANN+HUMMEL

Our value added

Our environment

Our employees

Our governance GRI content index

Foreword

Dear Reader,

The past financial year has been eventful, especially re-
garding sustainability. By joining the UN Global Compact,
MANN+HUMMEL demonstrates its commitment to the
Ten Principles of the UN Global Compact in the areas of
human rights, labor, environment and anticorruption, and
presents its progress achieved in this regard. In this annu-
al “Communication on Progress,” we describe our activi-
ties to continuously expand the integration of the Global
Compact and its principles into our business strategy,
culture, and daily business activities. We are also com-
mitted to sharing this information with our stakeholders
through our primary communication channels.

Joining the UN Global Compact also impacts this report:
Starting with this issue, we will no longer be reporting
solely per the requirements of the Global Reporting Ini-
tiative but will also be providing information on the pro-
gress we have made regarding the UN Global Compact.

For us, sustainability is more than a trend. It is deeply

embedded in our company’s DNA and in the applica-
tion of our solutions. Filtration is sustainability. Because:

E®®

With our portfolio of solutions, we are actively contri-
buting to cleaner mobility, cleaner air, and cleaner wa-
ter, and, therefore, to protecting people and the envi-
ronment. Our goal is continuous improvement - which
is why we consistently worked on our contribution to
corporate sustainability in 2021. What else has driven us
regarding sustainability over the past year? Without a
doubt, our new “Carbon Zero” Strategy, with which we
have set ourselves the goal of making our manufactu-
ring and ultimately our entire value chain 100 percent
carbon neutral by 2050. We are also living up to our
corporate responsibility in our supply chain, as seen in
other areas. For instance, last year, we revised our Sup-
plier Code of Conduct and made it an integral part of
our Terms and Conditions of Purchasing.

This work is paying off and is noticeable in improved
key performance indicators. One example is the certifi-
cation of four additional plants according to ISO45001,
which means that 21 of our plants are now operating to
this standard. This success is measurable: Our accident
frequency rate has fallen by almost 50 percent over the
past eight years. In the 2021 financial year, our Energy
Improvement Program helped us save 3.2 GWh of ener-
gy, equivalent to about 1,600 tons of carbon dioxide.

Our commitment was again acknowledged by third parties
in 2021. For example, we achieved Gold status for this first
time in the EcoVadis sustainability ranking, placing us in the
top 5 percent of all companies assessed by EcoVadis in our
industry. This rating is a massive motivation for us to conti-
nue working on achieving our sustainability goals.

As a corporate citizen, we also run many community
projects in the countries where we operate. A project
undertaken by our colleagues in India during the repor-
ting year is worthy of special mention: They supplied a
hospital and school with the necessary equipment and
provided funds for construction work.

This report aims to provide transparent and unders-
tandable information regarding the achievements and
progress we have made regarding environmental, so-
cial, and corporate governance. We would be pleased to
have you with us on our sustainability journey now and
in the future, and we wish you an enjoyable read.

Kurk Wilks Emese Weissenbacher
CEO EVP & CFO
MANN+HUMMEL  Sustainability Report 2021 3
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About MANN+HUMMEL

Our Segments, Business Units, and Brands

a MANN+HUMMEL

Segments Business Units Brands
company
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« Life Sciences & *  Purolator « 12m TRIDIM
Environment Water & *  OurAir e Seccua A-__"“: VAR
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Key figures 2021

Investments in R&D Energy consumption
Sales (billion euros) EBIT (million euros) (million euros) (GWh)

4.2 191 13 651

Total assets CO, emissions (1,000 t
(billion euros) EBIT margin (%) Employees in R&D CO.e, Scope 1& 2)

4.5 4.6 >800 187

Expenditures for
charitable purposes Saved CO, - emissions
Employees Locations (million euros) (t CO,e)

25,526 80+ 0.5 1,615

All figures are rounded. This may lead to minor discrepancies when totaling sums and when determining percentages.
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MANN+HUMMEL

MANN+HUMMEL is a leading global expert in filtration
technology. The Group, headquartered in Ludwigsburg,
Germany, has more than 80 locations on six continents.
MANN+HUMMEL offers filtration solutions on the inter-
national markets in the business-to-business sector. Its
current business model is divided into two business
segments: Transportation and Life Sciences & Environ-
ment.

Transportation comprises the Original Equipment
(OE) and Aftermarket (AA) business units, which sup-
ply sectors such as the automotive industry (Automo-
tive Solutions) with air filter systems, intake systems,
liquid filter systems, and technical plastic parts. Cons-
truction and agricultural machinery manufacturers,
rail vehicles, ships, and energy technology also rely on
MANN+HUMMEL technologies.

Life Sciences & Environment (LS&E) consists of the Air
Filtration and Water & Fluid Solutions divisions. In LS&E,
we develop pioneering solutions for air and water filtra-
tion. These include filters for indoor and outdoor spaces,
clean rooms, and industrial applications, as well as statio-
nary and mobile air purifiers with HEPA filters for the safe
separation of viruses, bacteria, and other microorganisms.
Some of the cabin air filters have anti-allergenic and anti-
microbial functionality. MANN+HUMMEL solutions can be
found in offices, schools, commercial and industrial buil-
dings as well as in explosive zones such as offshore oil
platforms. Stationary systems for the filtration of fine dust
and nitrogen dioxide and for improving outdoor air quali-
ty are also part of our product portfolio.

E®®

Our water filtration systems are used for water and
wastewater treatment in municipal and industrial ap-
plications. This allows scarce freshwater resources to
be efficiently used and recycled. Special applications
in the food sector, biotechnology, or other ultra-pure
water areas such as microelectronics are further areas
of application.

We are increasingly rounding out our portfolio with
digital services and intelligent solutions tailored to
customers’ individual needs, including product con-
nectivity via the Internet of Things (loT), data analysis
in the cloud, customized algorithms, and user-friend-
ly apps. The Transportation business field accounts for
about 91 percent of our sales, while the LS&E business
field makes up approximately nine percent. From a
strategic point of view, both business fields serve the
growing demand for innovative filtration products.

STRATEGIC INVESTMENTS

One of our company’s goals is to help build a more
sustainable future through strategic investments in
start-ups that develop new, sustainable technologies.
In 2021 MANN+HUMMEL invested in two companies
that, thanks to their ecological innovations, have the
potential to complement and expand its core business
in the areas of Transportation and Life Sciences & En-
vironment (LS&E) in a meaningful way. Both invest-
ments open opportunities to replace processes that are
currently harmful to the environment with sustainable
ones. Our existing investments continued to perform
strongly in 2021.

EVER MORE EFFICIENT FOR OUR CUSTOMERS

Our aim and responsibility are to use technologies to
help ensure that people worldwide have access to clea-
ner mobility, cleaner air, and cleaner water. In this way,
we contribute to a better quality of life and create soluti-
ons to the challenges of our time. This gives us renewed
motivation every day and spurs us on to achieve even
greater things.

Each day, we develop and produce the best filtration so-
lutions for our customers and their areas of activity. Our
work as a global champion is focused on customer- and
market-driven innovations, sustainable production, and
efficient operations.

To this end, we maintain a close dialogue with our cus-
tomers, the research community, and suppliers and keep
abreast of regulatory requirements to offer optimum so-
lutions.

In addition to profitable growth, enhancing our compe-

titiveness, and employee satisfaction, MANN+HUMMEL's
primary focus is on its customers and their satisfaction.

MANN+HUMMEL  Sustainability Report 2021 6
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Global presence at more than 80 locations

North and
Central America

Canada
Mexico
United States

South America

Our value added

Our environment Our employees

Our governance

GRI content index

Argentina
Brazil
Colombia
Venezuela
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Europe

Austria Hungary Switzerland
Bosnia & Italy Ukraine
Herzegovina Netherlands Turkey

Czech Republic Poland
Denmark Russia
France - Spain

Germany ~we,,

Sweden

J
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United Kingdom

= ” 4 China Singapore
h ! India Taiwan
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South Africa
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We continuously optimize our processes to improve effi-
ciency, implementation speeds, and quality. We set glo-
bal parameters for cross-divisional processes and pool
internal services within global service centers.

We believe that digitalization will help us further improve
our processes. In particular, the automation of standard
administration processes and the development and ex-
pansion of integrated ecosystems and data mining tools
are assisting us with our digital transformation. We are
pooling our expertise within our digitalization strategy
and in digital hubs at multiple locations worldwide to dri-
ve this forward.

In addition to the business units and Global Business &
Technology Solutions, we have also consolidated our
production activities at an organizational level. A Group-
wide control system makes for faster decisions and in-
creases momentum within the company. This will help
us continue to utilize global synergies and best practices
to operate more efficiently and provide an even better
service to our markets in the future.

GREEN FINANCING 2.0

In 2017, the MANN+HUMMEL Group was the world’s first
automotive supplier to issue a green promissory note,
thereby highlighting the importance of sustainability in
its financing strategy. After a second green promissory
note was issued in 2019, a third transaction worth 150
million euros was completed in July 2021, which includes
a sustainability-related component and a commitment
to use the funds for green purposes.

E®®

The interest margin for the promissory note will be in-
creased/decreased by 0.05 percent according to
MANN+HUMMEL’s score from the sustainability rating
agency EcoVadis. The threshold for adjusting the interest
margin will be increased again after five years to underline
MANN+HUMMEL’s long-term ambitions. This new struc-
ture, therefore, creates an incentive for continuous and,
above all, long-term efforts toward greater sustainability.

Around 50 investors from the banking and institutional
sector subscribed to the new promissory note. The com-
pany’s good credit rating and the transaction’s sustaina-
ble nature attracted many new investors. MANN+HUM-
MEL initially offered maturities ranging from three to
ten years and was ultimately able to allocate around 60
percent of the volume to the longer maturities (seven
and ten years).

OWNERSHIP AND MANAGEMENT STRUCTURE
MANN+HUMMEL is an international company owned
by the families that founded it. The families of the two
company founders, Adolf Mann and Dr. Erich Hummel,
each hold half of the company’s shares. Since 1 January
2016, the MANN+HUMMEL Group’s management com-
pany has been MANN+HUMMEL International GmbH &
Co. KG and is organized as a partnership. The operatio-
nal management of the business, including all economic,
ecological, and social issues, is the responsibility of the
members of the Management Board. The Supervisory
Board advises the Management Board on the company’s
management and reviews the budget and all significant
investment and acquisition projects. The representatives
of the two families play a significant role in this as active
members (shareholder representatives).

Values and Standards of Conduct

CORPORATE VALUES

FOCUS
We focus on customer needs and profitable growth.

INNOVATION
We transform for the future through innovation.

LEADERSHIP TRUST
We inspire leadership and trust by high performance
teams.

EMPOWERMENT
We drive empowerment to ensure operational excel-
lence.

RESULTS
We deliver results and contribute to our financial per-
formance.

Focus, Innovation, Leadership, Trust, Empowerment and
Results: These values form the basis of our daily actions
and behavior toward customers, employees, and our en-
vironment. If you combine the first letters of each word,
the result is a word of crucial significance for our com-
pany: “FILTER.”

MANN+HUMMEL  Sustainability Report 2021 8



Foreword About MANN+HUMMEL

Our value added

Our environment

Our employees

Our governance GRI content index

We understand these values as guiding principles for ac-
tion, which we believe in and by which we orient oursel-
ves and allow ourselves to be measured. They are more
than words; they are a clear statement of purpose.

CODE OF CONDUCT

The MANN+HUMMEL Code of Conduct icomprises the
fundamental behavioral guidelines across the entire
Group.

SOCIAL CHARTER

The Social Charter sets the principles of social responsi-
bility in the MANN+HUMMEL Group and is a joint decla-
ration of the Group Management and national and inter-
national employee representatives.

MANAGEMENT POLICY

The Management Policy defines the guiding princip-
les of our business activities and the application of the
MANN+HUMMEL Management System. It complies with
the certification requirements according to the ma-
nagement system standards ISO 9001, IATF 16949, ISO
45001, and ISO 14001.

RISK MANAGEMENT AND THE PRECAUTIONARY
PRINCIPLE

We aim to identify opportunities and risks relating to
current and future developments at an early stage and
to anticipate their consequences. For this purpose, ac-
tion plans are available that can be implemented quickly.
All measures are supported by a company-wide plan-

E®®

ning, reporting and controlling system. The Management
Board Committee and the Supervisory Board are regu-
larly informed about potential problems and promptly
decide on the appropriate action plans. For more infor-
mation, please see our Annual Report.

Sustainability Strategy

Life on Earth means constant change. Until now, our pla-
net has always managed to keep this system in balance.
The emergence of modern society has upset this balan-
ce. The term “sustainability” describes the need to re-
store and maintain this balance. It means that a system
is fully sustainable when its environmental, social, and
economic dimensions are balanced.

On our journey to becoming a sustainable company, we
see our contribution in two essential roles. The first is
an “enabler”: As a global leader in filtration technology,
we enable our customers to be more sustainable. In the
second role, as a company, we actively contribute and
take responsibility for our business, people, value chain,
and environment. Additionally, we intend to bring ent-
repreneurial action in line with our business interests
and regulations.

In the 2021 financial year, MANN+HUMMEL became a
member of the UN Global Compact, thereby demon-
strating its commitment to achieving these global
goals.

MANN+HUMMEL assumes responsibility for global sus-
tainability goals. Our company joined the United Nati-
ons Global Compact in 2021, demonstrating our com-
mitment to achieving these global goals. We support
the Ten Principles of the Global Compact in human
rights, labor, environment, and anti-corruption. The
United Nations Sustainable Development Goals (UN
SDGs) provide us with an operational framework and
guidance concerning the sustainable transformation of
our business. We are committed to making the UN Glo-
bal Compact and its principles part of our company’s
strategy, culture and everyday actions. We also partici-
pate in projects that contribute to the United Nations’
overall development goals, particularly its Sustainable
Development Goals. As part of the MANN+HUMMEL
sustainability strategy, we will develop solutions and
gradually implement them. Our sustainability strategy
also includes requirements under the German Supply
Chain Sourcing Obligations Act, which will take effect
for the MANN+HUMMEL Group on 1 January 2023, as
well as the requirements under the EU Green Deal, for
example, and its regulatory requirements, namely CSRD
and EU Taxonomy and other statutory requirements.

In addition to behavioral changes in the use of resources
and a fundamental rethinking of product design, produc-
tion, operation, and recycling, we at MANN+HUMMEL are
using technology to make our world more sustainable
and cleaner.

MANN+HUMMEL  Sustainability Report 2021 9
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DO YOU
KNOW?

MANN+HUMMEL
has joined the UN
Global Compact

Our solutions separate the useful from the
harmful in uses aimed at achieving cleaner
mobility, cleaner air, and cleaner water. In this
way, we are making an active contribution to
Goal 3, “Good health and well-being” (cleaner
mobility; cleaner air), Goal 6, “Clean water and
sanitation” (cleaner water), and Goal 11, “Sustai-
nable cities and communities” (cleaner mobi-
lity; cleaner air), among others. Our corporate
governance and work processes also enable us
to take responsibility for other goals relevant to
MANN+HUMMEL, including Goal 12, “Responsi-
ble consumption and production”.

E®®
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ECOLOGICAL ECONOMICAL

>

TECHNOLOGICAL SOCIAL

To this end, we will conduct an analysis to identify key
topics in line with the new double materiality stan-
dard. Based on the findings, we will define areas for
action, set long-term goals, and implement them con-
sistently.

This approach will further strengthen our position and
vision as a “Leader in Filtration.”

Our governance

GRI content index

As a world-leading filtration company, we focus on fil-
tration with the aim of separating the useful from the
harmful. We develop solutions that enable cleaner mo-
bility, air and water and deliver key technologies that
pave the way to a cleaner planet.

It is a responsibility we take seriously. We supply inhe-
rently sustainable technologies by developing and ma-
nufacturing state-of-the-art filtration and separation
solutions.

In 2022, we will consolidate the company’s sustainabi-
lity activities in a newly created position reporting di-
rectly to the CEO. The main responsibility of the new
role will be the Group-wide development and imple-
mentation of our sustainability strategy.

SIOIO)

Our Understanding of Sustainability

We have a clear understanding of our Corporate Social Responsibility

ECOLOGICAL

ECONOMICAL
SOCIAL

TECHNOLOGICAL

As leader in Filtration,
+ we enable our customers to be more sustainable.

As a company, we are active contributor and

. we take responsibility for our business, our employees, our value
chain and our planet.

. we have the intention to promote company actions in harmony to
our business interest as well as regulations.

MANN+HUMMEL Sustainability Report 2021
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About this report

For the fifth time, MANN+HUMMEL presents a comple-
te overview of its corporate responsibility in the form
of a Corporate Responsibility Report. This report has
been prepared in accordance with the GRI Standards:
Core option. We highlight the focus of our corporate
social responsibility using the four areas of “Our value
added,” “Our environment,” “Our employees,” and “Our
governance.”

In determining the content and communication of these
key topics, MANN+HUMMEL considers the concerns of
stakeholder groups that significantly influence and are
crucial to MANN+HUMMEL'’s success. In particular, these
are customers and suppliers, employees and their elec-
ted employee representatives, shareholder representa-
tives, charitable organizations, and politicians.

One of the factors contributing to MANN+HUMMEL’s
value creation is our innovative strength. Research into
pioneering technologies for human health and mobility
is part of our daily agenda. We protect our environment
by using natural resources responsibly and expect the
same from our suppliers.

Our employees benefit from attractive working condi-
tions. We attach particular importance to occupational
safety and the health of our workforce. Furthermore,
we maintain partnerships with non-profit organizati-
ons and support our employees in their involvement in
social causes. The Code of Conduct and Management
Policy at MANN+HUMMEL includes an explicit com-

E®®

mitment to compliance with all legal regulations and
binding obligations. It encompasses our activities to
prevent corruption and violations of competition and
other laws.

We determined the focus topics in our materiality ana-
lysis in 2017. In this process, MANN+HUMMEL assessed
which sustainability topics are particularly relevant for
the company and its stakeholders with representati-
ves from Innovation & Strategy, Human Resources, Le-
gal, Quality & HSE, Property Management, Purchasing
& Supply Chain Management, Marketing and Corporate
Communications.

In 2020, we reviewed and refined the identification and
assessment of the material topics. The key topics con-
tinued to be valid in 2021. In the areas of “Energy and
emissions,” “Customer health and safety,” and “Product
information,” we consolidated topics to reflect underly-
ing structures within the company. The material topics
are shown in the materiality matrix on page 13.

The information in this report relates, as much as possi-
ble, to the entire corporate Group. However, due to the
development of internal reporting channels and several
recent acquisitions, some information relates only to
parts of the MANN+HUMMEL Group. Information on the
scope of consolidation of the MANN+HUMMEL Group
can be found in the 2021 Annual Report.

For reasons of readability, the language forms male, fe-
male and diverse (m/f/d) are not used simultaneously.
All references to persons apply equally to all genders.

This page contains, among other things, the following in-
formation from the GRI Standards:
GRI 102-40, 102-42, 102-43, 102-44, 102-45, 102-46, 102-49.

MANN+HUMMEL  Sustainability Report 2021 12
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Materiality matrix
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Innovation

Energy and Emissions (302, 305)

Sustainable Supply Chain (308, 412, 414)

Environmental and Socio-Economic Compliance (307, 419)
Occupational Health and Safety (403)
Customer Health and Safety and

Product Information (416, 417)

Anti-Corruption and Fair Competition (205, 206)
Training and Education (404)
Local Responsibility and Engagement (203, 413)

Employment and Communication (401, 402)

medium

high

Impact on sustainable development

SIOIO)

MANN+HUMMEL'’s materiality matrix lists the topics that have a high
relevance both for stakeholders and the company, as well as based

on the economic, ecological, and social impact of MANN+HUMMEL'’s
business activities. The numbers in brackets refer to the GRI standards
assigned to the material topics.

Regular reviews have not revealed any changes to the relevance of the
material issues.

Outlook: A comprehensive review of the material topics following the
principle of double materiality will take place in the coming year.

This page contains, among other things, the following information from
the GRI Standards: GRI 102-47.

MANN+HUMMEL  Sustainability Report 2021 13
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Our value
added

Business development

Since our foundation more than 80 years ago, we have
built up extensive filtration know-how. This experience,
together with the numerous patents, patent applicati-
ons, and utility models we hold, represents a competiti-
ve advantage that positively impacts all Group brands.
We are increasingly focusing on sustainable ideas and
technologies that help conserve scarce and valuable re-
sources, use them more sustainably, and enable them to
be reused. This focus allows us to develop and supply
our customers with inherently sustainable, cutting-edge
filtration and separation solutions. The result is cleaner
mobility, cleaner air, and cleaner water.

RETURN TO PRE-CRISIS LEVEL

In the past financial year, the MANN+HUMMEL Group’s
sales increased by 9.4 percent or 361.2 million euros to
4199.9 million euros (previous year: 3,838.7 million eu-
ros). However, sales growth was impacted by adverse

E®®

exchange rate effects. Sales growth was as high as 11.2
percent, much greater than the previous year, including
an adjustment for adverse exchange rate effects that
amounted to 70.1 million euros. However, it should be
noted that the coronavirus crisis dominated the 2020
financial year and that in 2021 the MANN+HUMMEL
Group more or less returned to the pre-crisis level.

OPPORTUNITIES AND CHALLENGES

As one of the world’s largest filtration companies, we
want to seize opportunities to expand our position in
the global markets further. We continually improve effi-
ciency and prepare our organization and processes for
future challenges.

These challenges include an automotive industry under-
going significant change, especially due to new drive
technologies. In addition, the automotive sector is shrin-
king worldwide while the COVID-19 pandemic, disrup-
ted supply chains, and the rising cost of raw materials
hampered sales in 2021. In light of these developments,
MANN+HUMMEL took swift and efficient action to pro-
tect employees, support customers, and ensure the
company’s financial stability.

REDUCING OUR CARBON FOOTPRINT
MANN+HUMMEL cooperates with partners from diffe-
rent industries, politics, and businesses to strengthen
trust in the company and its brands. We work continu-
ously to safeguard our competitiveness and generate
added value for our customers.

Most carbon emissions are generated when our pro-
ducts are in use. We nevertheless attach great import-
ance to ensuring that the carbon footprint of our pro-
ducts is as minimal as possible during manufacture. The
CSR measures particularly relevant for our partners, and
customers include joining the UN Global Compact, im-
plementing our Carbon Zero Strategy, and efforts to in-
crease (energy) efficiency, including the roll-out of mo-
nitoring systems, in some cases right down to the level
of individual consumers.

We constantly work on enhancing our products and
evolving them to meet sustainability requirements. To
this end, we have, among other things, integrated the
Life Cycle Assessment (LCA) methodology into our de-
velopment processes. These assessments are used to
determine product-specific measures to achieve impro-
vements in the environmental, economic, and social di-
mensions of sustainability. In the reporting year, we con-
ducted the first LCAs in the form of pilot projects and
communicated the results to our customers. Our next
step will be to continue developing the data sources re-
garding quality and quantity and to expand the neces-
sary ecosystem. At the same time, we plan to extend
the LCAs to other product groups. One priority in the
years ahead will be to establish or transform our supply
chains to ensure sourcing sustainable raw materials and
purchased parts.

MANN+HUMMEL  Sustainability Report 2021 14
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We firmly believe that everything we do to take respon-
sibility and increase the transparency of our CSR acti-
vities and our entire supply chain is for the purpose of
sustainable growth. We have set ourselves ambitious
targets as part of our Carbon Zero Strategy. Our targets
include the next step in this process - meeting all of our
electricity needs using renewable sources. Where it is
not possible to purchase green electricity directly, we
will offset this using recognized green electricity certi-
ficates.

CLIMATE-FRIENDLY PRODUCTS

We are committed to making our products and tech-
nical solutions more climate-friendly. We use carbon
footprint calculations to optimize our products further.
We use these findings to reduce the carbon footprint
of our products, for example, by increasing the share
of recycled materials, reducing process temperatures,
or sourcing materials with a reduced carbon footprint.
A significant proportion of carbon emissions is genera-
ted when our products are in use. That is why our work
includes minimizing the pressure difference of our pro-
ducts, which directly affects energy consumption.

Reducing the carbon footprint of our products will con-
tinue to be an important task in the future. Furthermore,
our goal is to pay more attention to the sustainability of
the materials we use and to better use the opportunities
for reuse and recycling.

SIOIO)
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SUSTAINABLE SUPPLY CHAIN AS A CORPORATE GOAL
We believe that sustainability begins with the responsi-
ble and sustainable sourcing of materials along the ent-
ire supply chain. This sustainability is not only required
by lawmakers, stakeholders, and society at large, but is
also one of our main corporate goals. We perform regu-
lar supplier audits and require our suppliers to act sus-
tainably and make further improvements.

The German Supply Chain Due Diligence Act (Lieferket-
tensorgfaltspflichtengesetz) will come into effect on 1
January 2023. As such, we have started to use our exis-
ting risk management system in a process that includes
measures to identify and assess risks and includes ele-
ments to reduce and avoid identified risks in our compa-
ny and at our direct suppliers. To this end, we evaluate
our suppliers’ reports on human rights and environmen-
tal risks.

Our governance

GRI content index
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Innovation

We want to extend our lead in many filtration techno-
logy product categories and achieve growth in new
business fields. More than 750 MANN+HUMMEL Group
employees work in research and development (R&D).
In 2021, the company spent 113.3 million euros on R&D,
corresponding to 2.7 percent of sales. MANN+HUMMEL
applied for 81 patents in 2021 and can currently claim to
have more than 4,500 patents and patent applications.
These provide a legally secure basis for stand-alone so-
lutions.

94
100 5 a1
50
0
2019 2020 2021

B Patent application (excl. China)

EFFICIENT DEVELOPMENT NETWORK

The primary responsibility for research and develop-
ment lies with the Development departments within
the business areas and corporate functions. The em-
ployees in these departments collaborate closely with
colleagues from different business areas. The inter-
action of cross-functional teams consisting of opera-
tions, sales, marketing, and the legal department plays
a part in the success of innovations. In this context,
our patent department is of key importance as a re-

SIOIO)

levant team for protecting our innovations. The auto-
motive R&D locations are organized within a develop-
ment network. The Centers of Competences (CoC) set
global policy, and the Engineering Centers have the
authority to approve products and materials at the re-
gional level, while the Application Centers have no ap-
proval authority.

INNOVATION PROCESS

At MANN+HUMMEL, the innovation process is divided
into four phases. This process applies to all units of the
Group: Ideation, Study, Incubation, and Acceleration. In

the Ideation phase, ideas are generated and collec-
ted. In the Study phase, a better understanding of
the ideas is generated within short projects. These
are then tested for their commercial potential and
technical feasibility. If the idea passes this stage,
the next step in the incubation phase is to develop
concrete product solutions, validate them, evaluate
them economically and plan their market launch.
The acceleration phase begins with the approval and
implementation of market launch plans. This is whe-
re the active market launch begins with the produc-
tion and sale of products or services.

Initial
Technical
& Commercial
Evalutaion

Idea generation

Idea evaluation

StUdy

Technical

= Feasibility Feasibility Straregy a

Market ready solution

Acceleration

Commercial FTO /IP

Proof of concept
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The MANN+HUMMEL Group is constantly working to
keep the time from idea generation to marketable pro-
duct (time to market) as short as possible. To achieve
this, we rely on agile methods such as Scrum and De-
sign Thinking, cross-business technology platforms, and
a practical standardization of processes and materials.

In 2021, MANN+HUMMEL focused strongly on digitali-
zing its product development. The objective was to cut
the time between development and market launch while
simultaneously reducing development costs. One of the
most considerable advances in this area is that a new
digital platform standardizes and digitalizes the entire
testing and inspection process in laboratories and test
centers. All the data from the parts and component
tests are transferred to a database and can be accessed
for data analyses. This data can then be used to impro-
ve simulations, for example. All these measures make us
faster, more effective and more flexible.

COLLABORATION WITH CUSTOMERS

AND SUPPLIERS

Proper networking is an essential factor for successful
innovation. For this reason, we work with suppliers and
partners with a strong development track record. For
example, we benefit from the research infrastructure at
universities and enable students to conduct practical re-
search in our company as part of internships and final
dissertations. In addition, we are constantly looking for
start-ups with which we can forge partnerships. Our clo-
se cooperation with original equipment suppliers in the
automotive and mechanical engineering industries is a
hallmark of our development activities. In this area, we

SIOIO)

continuously compare our results in the development
phase with customer expectations. In the spare parts
business, our customer-focused Customer Relationship
Management system helps us to understand customers’
requirements and, in the best-case scenario, to antici-
pate them. Furthermore, we are in regular contact with
workshops and other customers.

We have long-standing partnerships with our suppliers.
We work closely with our network of suppliers and our
customers during product development and the on-
going enhancement of existing products. In this way,
joint innovations are developed as part of cocreative
projects.

SOLUTIONS TO FUTURE CHALLENGES

R&D will continue to look for solutions to new challenges
in the future. These include, for example, filtration and
separation applications in mobility, especially e-mobility
and hydrogen drives. The Life Sciences & Environment
segment is involved in areas such as environmental tech-
nology, closing material cycles, and recovering valuable
materials from waste, exhaust air, and wastewater. With
its customers, MANN+HUMMEL develops sustainable
processes and material flow concepts using new filtra-
tion and separation solutions.

At MANN+HUMMEL, we act per our credo that clean
air and clean water are human rights and basic require-
ments for life!
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CLEANER AIR

The coronavirus pandemic has shown that filter techno-
logies play a significant role in protecting public health.
In the reporting period, we launched new high-perfor-
mance indoor air purifiers that filter out virus aerosols
and ensure excellent indoor air quality throughout their
entire service life.

The cabin air filter team paved the way for this innova-
tion by producing a new antiviral carrier layer. The Ad-
vanced Technology Team built on this development by
adapting the medium to the specific requirements for
mobile air purifiers. The filter medium delivers a strong
particle filtration performance, eliminates odors thanks
to its integrated activated carbon layer, and has antiviral,
anti-allergenic, and antimicrobial properties. Although
the filter features additional filtration functions, an intel-
ligent filter element design enables an even lower pres-
sure difference than the standard pre-filter, which means
that the filter also operates more quietly. The antiviral
pre-filters are available for the OurAir TK 850 and SQ
2500 models and can easily be adapted for future gene-
rations of air purifiers. In 2021, we also focused on deve-
loping alternative air purification technologies, such as
photo-catalyst oxidation and UV-C, which complement
our existing mechanical filtration solutions.

SIOIO)

GOOD HEALTH
AND WELL-BEING

Air pollution
in numbers
The global

issue of
our time

>90% No.1 $8.1tn Trfficisa

population breathe environmental Economic damage- Slg N |flca nt
unsafe air’ health risk’ sper year?

x3 until 20603 contributor

Thttps:/wwwwho.int/news/item/02-05-2018-9-out-of-10-people-worldwide-breathe-polluted-air-but-more-countries-are-taking-action; date: 16.03.2022

2https://www.worldbank.org/en/topic/pollution#1; date: 16.03.2022;

3 https:/www.oecd.org/environment/indicators-modelling-outlooks/the-economic-consequences-of-outdoor-air-pollution-9789264257474-en.htm;
date: 16.03.2022
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CLEANER MOBILITY

A key focus of our development activities is expanding
the product portfolio for battery electric vehicles and
fuel cell drives in the Transportation business unit. This
way, MANN+HUMMEL supports low-carbon mobility
and the transition from fossil fuels to renewable ener-
gies. For example, in the reporting year, we expanded
the functions of our venting units for batteries, develo-
ped high-performance filter modules for axle drives in
electric vehicles, and expanded our range of water se-
parators and ion exchangers for fuel cells.

We are also working on the reduction of particulate
matter emissions. Other activities included the develop-
ment or enhancement of brake dust filtration solutions.
After tire and road abrasion, brake dust is the primary
source of particulate matter on the road. The brake dust
filter solutions are ready to go into production and have
the potential to cut emissions significantly. This is how
we are helping to improve air quality, especially in co-
nurbations. Overall, the share of R&D expenditures in the
mobility segment was 2.7 percent in 2021.

SIOIO)

As a global leader in filtration technology, MANN+HUM-
MEL has developed reliable products and solutions to
enable cleaner mobility. As part of a sustainability pro-
ject, we have worked with Mercedes-Benz to develop
two particulate filters (front module and underbody fil-
ters) that compensate for the vehicle’s particulate emis-
sions by more than 50 percent. With the SUS-TAINEER
(SUSTAINABILITY PIONEER) technology carrier, Merce-
des-Benz Vans is providing a concrete outlook on what
sustainability in urban delivery traffic can look like.

Mercedes-Benz SUSTAINEER with a fine dust particle filter from
MANN+HUMMEL Copyright: Mercedes-Benz AG

The MANN+HUMMEL
fine dust particle filter
integrated in the frontend module

The MANN+HUMMEL
fine dust particle filter mounted
on the underbody of the vehicle

“We are very pleased to be part of such a promising pro-
ject that uses different solutions to improve air quality.
Our two fine dust particle filters significantly reduce fine
dust levels. The poorer the air quality, the more effective
the filtration is,” explains Markus Kolczyk, Vice President
Original Equipment Global Engineering at MANN+HUM-
MEL. “Laboratory tests and simulations confirmed this
effect on multiple occasions. This means emission-free
driving and delivery in city centers are within reach.”

You can find more information on our fine dust particle
filters and on our cooperation with Mercedes-Benz here
Fine dust particle filters (mann-hummel.com) and here:
Drive clean (mann-hummel.com).
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CLEANER WATER

In our Life Sciences & Environment (LS&E) business
area, water filtration is one of our focal points. LS&E is
developing new ways to filter out harmful organic trace

MANN+HUMMEL Water & Fluid Solutions
Covering the full Filtration Spectrum

substances at the molecular level. Our products enable Coarse Macro  Filtration Micro Ultra | J"‘;j
. il
i L]
C_)Ur customers to contribute to clean water (SDG &) and Leaves Leave Big particles | Med particles Fine Drugs, Dissolved
life underwater (SDG 13). Branches fragments | Rust Fine powders| particles | Hormones, substances
Pollen Spores Insecticides,
Small Sand Fine sand Viruses Pesticides, Salts
A growing challenge worldwide is wastewater conta- stones Parasites Bacteria W.Softening
L . ; ) C "
m?nat|on with microplastics, multi-resistant germs, and 2 mm 1000 pm 100 um 1um 01 um 0.01 um 0.001 pm .
micropollutants. MANN+HUMMEL has developed the 3000 pm 1nm -
BIO-CEL® activated carbon process to separate these _—_—
. . . . E
various hazardous substances. A pilot plant using this Pre-FILTERS
technology was built in the reporting year for the mu- to protect / prolong lifetime of MEMBRANE Tech
nicipal sewage treatment plant in Wiesbaden, Germany,

I
and successfully went into operation. The technology is Sl s
. o - MBR / MF / UF
also suitable for retrofitting existing wastewater treat- NE k?.
ment plants. We were awarded our first contracts to
install this technology by wastewater treatment plants MEMBRANE [Tech

in Germany and Switzerland. The MANN+HUMMEL The widest range of technologies for everyv step of your water treatment process!
BIO-CEL® activated carbon process is increasingly de-
veloping a reputation as the most powerful technolo-
gy in the wastewater treatment industry. The BIO-CEL®
process is scalable and will be further developed accor-
dingly. MANN+HUMMEL developed the BIO-CEL® EASY
module to handle smaller volumes at decentralized was-
tewater treatment plants in institutions such as hotels
and recreational facilities. The module was first presen-
ted at Aquatech in Amsterdam, a trade fair for process,
drinking, and wastewater.

@ @ MANN+HUMMEL  Sustainability Report 2021 20



Foreword About MANN+HUMMEL

Our value added

Our environment

Our employees

Our governance GRI content index

ADVANCES IN MEMBRANE TECHNOLOGIES - TECH-
NOLOGY AND INNOVATION

In the reporting year, we made significant advances in
our membrane technologies. The LSE Water & Fluid So-
lutions segment launched new environmentally friendly
components (chemicals) to produce membranes. Our
second focus was on innovative filtration and separation
technologies for flow batteries as large-scale energy
storage systems. In this field, we conducted several pilot
projects with potential customers.

The product portfolio for our ceramic multichannel
membranes was expanded to cover the entire area
from nanofiltration to microfiltration. For example, we
now offer membranes with pore sizes between 1T nm
and 1200 nm for a wide range of applications in mole-
cular filtration, the food and beverage industry, and cri-
tical wastewater treatment processes. All our membra-
nes are characterized by impressive permeability, high
surface quality, a narrow pore spectrum, and excellent
cleanability. In the reporting year, we supplied our ce-
ramic multichannel memlbranes to various customers,
primarily for the treatment of critically contaminated
wastewater and other process liquids. The strong per-
formance of our membranes has been verified through
pilot projects, leading to us receiving our first customer
orders for industrial-scale applications.

E®®

NEW APPROACHES FOR IMPROVED SUSTAINABILITY
We have continued to push ahead with innovations to
improve the sustainability of our operations. One way
in which we have achieved this is through the D.A.R.E
(Data Analytics Reshape Enterprise) project launched in
2020, which places analytics at the heart of our busi-
ness transformation. In 2021, we worked on over 70 use
cases incorporating data analytics and visualization into
each department at MANN+HUMMEL. Over the year, we
also launched several new Group-wide innovation initia-
tives that focus on sustainability and aim to reduce the
carbon footprint of our products. This involved the new
life cycle approach, which measures the environmental
impacts of our products and their applications and iden-
tifies and implements improvement potential.

Energy consumption constitutes a key aspect of our
molecular and air filtration solutions relevant to the envi-
ronment and costs. In 2021, we succeeded in optimizing
HVAC air filtration solutions for building services to so
that annual energy consumption can be reduced by up
to 50 percent compared to systems with standard filter
elements. A newly developed energy efficiency expert
system can calculate energy savings within seconds.

As one of our key technologies, we launched our ex-
panded polytetrafluoroethylene (ePTFE) membrane
technology on the market. Compared to the micro glass
fiber HEPA filter media that are currently dominant, ePT-
FE can achieve significantly lower differential pressures.

Product and service offerings based on sustainable so-
lutions for the use and recycling of our products are also
on the agenda. We aim to reduce our Scope 3 green-
house gas emissions with these solutions.

DIGITAL TRANSFORMATION

Our digital transformation is continuing at an ever-fas-
ter pace. To help us with this, we set up a Digital Trans-
formation Office during the reporting year to track the
progress of various digital applications and initiatives,
such as D.A.R.E, e-commerce, and the Internet of Things
(lIoT). At the same time, we are continuing to expand
our business with digital ventures, among other things.
We have placed solutions such as Qlair, Streametric, and
Senzit on the market and are continuing to expand the
portfolio.

Data analytics are already improving our internal proces-
ses and projects as well as our products and services by
forecasting maintenance and optimizing airflows, among
other benefits. Digitalization is also helping us improve
our environmental footprint - an example of this being
our software-supported life cycle assessments.
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Product safety and information

PRODUCTS TO IMPROVE SAFETY

Customer health and safety are key objectives in our
work. Our products are developed according to current
data and comply with the applicable regulations for safe
and smooth operation. MANN+HUMMEL made further
progress in this area in the reporting year, particularly
regarding reducing aerosols and particulate emissions.
New or enhanced filter systems, such as brake dust par-
ticle filters, mobile, and stationary fine dust particle filters,
and cabin air filter systems, ensure better air quality and
greater safety. The development of self-cleaning air fil-
ters increases the life span of products and improves user
protection, particularly regarding maintaining the filters.

PRODUCT SAFETY

The MANN+HUMMEL management system, as well as all
quality assurance and risk management processes and
standards, help protect the safety of our customers. In
particular, we point out features relevant to safety that are
tested explicitly during the FMEA reliability analysis, vali-
dations, and process monitoring to mitigate any risks in
terms of product safety. We also provide end consumers
and service personnel information on using our products
correctly. In certain cases, we also offer corresponding trai-
ning. In accordance with the requirements of IATF 16949
Automotive Quality Management System Standard, pro-
duct safety aspects are firmly embedded in our product
development process. These aspects refer to the process

E®®

starting with the initial development of a product to taking
necessary measures to respond to any incidents related to
product safety.

The production sites and key functions are subject to
regular internal and external audits. This allows us to
ensure that our management system and related pro-
cesses comply with all relevant standards and improve
on an ongoing basis.

We know our responsibility for our products does not
end when they leave our plants. We, therefore, also want
to extend this responsibility across the entire supply
chain increasingly. Transferring sustainability require-
ments to the global supply chain is one of our strategic
corporate goals - and simultaneously one of the biggest
challenges we face. To master this challenge, we main-
tain close collaboration with our suppliers on sustaina-
bility. As a matter of course, we adhere to all applicable
legislation, such as the EU Chemicals Regulation REACH
and the EU Directive on the restriction of the use of cer-
tain hazardous substances in electrical and electronic
equipment (RoHs).

PRODUCT INFORMATION

MANN+HUMMEL provides transparent information on
its products’ components and properties and defines
its services’ scope. We label products with information
on hazardous substances and for transport, storage,
and disposal per relevant regulations. We use the glo-

bally standardized exchange and management system
for material data in the automotive industry, known as
the International Material Data System IMDS, in which
the chemical composition of materials, components,
and products is declared. In the spare parts business,
we provide information for our customers on the correct
handling of products through installation instructions
and assembly videos. We also offer product training as
necessary. This range of measures ensures that we avoid
damage claims and complaints.
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DID YOU
KNOW?

MANN+HUMMEL
IS GOING CARBON
NEUTRAL

We firmly believe that realizing our vision of
Leadership in Filtration requires us to look ; .
beyond our horizons and help create a more r e et T, _ . e b 5 . -
sustainable future for everyone. With this in ; = '
mind, we developed our Carbon Zero Strategy.

Our goal is to be carbon neutral along our entire
value chain by 2050.

Carbon Zero Strategy

2025 2035 2050

100 % renewable  Carbon neutrality Carbon neutrality
electrical energy in our own in our entire
* if necessary with production value chain

certificates.
in our locations
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Our
environment

Energy efficiency and emissions

MANN+HUMMEL is an industrial manufacturing compa-
ny, which means we inevitably require energy to produ-
ce our goods. As a result, we consume natural resources,
resulting in CO, and other emissions. We are aware that
our value-added process has an impact on the environ-
ment and are continuously working to minimize this.

A NEW STRATEGY FOR CLIMATE NEUTRALITY
(CARBON ZERO)

In 2021, we adopted our company-wide climate protec-
tion strategy, “Carbon Zero.” It envisages that we will
operate in a CO_-neutral manner along the entire value
chain by 2050. We aim to achieve this target in our pro-
duction operations by 2035. In addition to the business
sectors that significantly influence the Group’s carbon
footprint, our employee representatives were also invol-
ved in developing the climate protection strategy.

With our Carbon Zero Strategy, we are consistently pur-
suing the path to becoming a climate-neutral company
and thus contributing to achieving the Paris Climate Ag-
reement and the United Nations’ Sustainability Develop-
ment Goal 13, “Climate action.”

E®®

At the same time, we are fulfilling our claim to be a re-
sponsible economic player.

To bring our “Carbon Zero” strategy to life, we have de-
fined a roadmap. In it, we have defined medium- and
long-term milestones for our climate protection activi-
ties and activities and set out the levers and tools that
will help us achieve these goals. Four levers have been
defined for achieving the targets: Energy efficiency, re-
newable energies, sustainable supply chains, and sustai-
nable products.

RENEWABLE ENERGY

We will reach one of the first milestones on the way to
CO, neutrality in 2025. We plan to purchase electrici-
ty exclusively from renewable sources in the future. In
those markets where we cannot buy any or sufficient
green power, we will compensate for this by purchasing
recognized green power certificates. In the years up to
2025, we will gradually increase the share by 25 percent
in each case.

FOUNDATIONS FOR CO, NEUTRALITY

We want to understand and specifically reduce our com-
pany’s carbon footprint. Consumption and movement
data along the entire life cycle of our products play a
crucial role in this. Our goal is to comprehensively con-
sider and reduce our footprint as a company and that
of our products. Another lever for improvement is using
recycled materials and our products’ recyclability.

To make our entire carbon footprint more visible - in-
cluding the use phase and the disposal or reuse of our
products - we have started to conduct life cycle assess-
ments (LCA; for example, 1ISO14040ff) for selected pro-
duct segments following a pilot project. This is based
on measured or calculated consumption, supplier data,
transport routes, central databases, literature data, and
projections. In the coming years, we will gradually extend
this method to all product families and further improve
the quality and quantity of the relevant calculation data.

A significant part of our carbon footprint comes from
the supply chain (Scope 3 upstream). We will work with
our supplier network on solutions and optimizations in
the coming years.

SAVING ENERGY OFFERS TWICE THE BENEFITS
MANN+HUMMEL strives to reduce the environmental
impact of each product it manufactures continuously.
Most of this impact comes from the consumption of
energy. Increases in energy efficiency are key to further
reducing emissions and achieving a lower environmental
footprint. Due to their relevance to increasing efficiency,
we focus on the impact and sustainability of our pro-
duction and auxiliary processes, such as compressed air
supply, process heat, and tool cooling. Other areas in
which we can save energy include air conditioning and
lighting in buildings, providing environmental and eco-
nomic benefits.
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At the same time, many of our customers from the au-
tomotive and mechanical engineering industries expect
transparency regarding our energy consumption and
emissions. This gives us an additional incentive to lever-
age potential savings and reduce our company'’s carbon
footprint and, therefore, our customers’ end products.
In this way, we increase MANN+HUMMEL’s competitive-
ness while meeting society's growing expectations.

Since 2018, all of MANN+HUMMEL Group’s production
sites in the Transportation business segment - which
currently accounts for 91 percent of sales - have been
certified in accordance with the internationally applica-
ble ISO 14001 standard for environmental management
systems.

CARBON DISCLOSURE PROJECT (CDP)

In 2021, MANN+HUMMEL participated in the Carbon
Disclosure Project (CDP) for the sixth time and reported
its energy and CO, emissions data to its customers. The
CDP gave our disclosures a “C” rating, the third of four
grades, which means the company is addressing climate
issues.

We aim to improve continuously to achieve a “B” rating

in 2022, requiring us to take coordinated action to pro-
tect the climate (SDG 13).

E®E®

EcoVadis®-Rating results since 2019
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ECOVADIS®

Thanks to further internal optimization and the work of
our “Sustainability Network,” the rating provider EcoVa-
dis® has awarded MANN+HUMMEL “Gold” for the first
time in 2021. This rating puts us among the top five per-
cent of companies rated by EcoVadis® in the category
“Manufacturers of parts and accessories for the automo-
tive industry.”

EcoVadis® is a provider of sustainability ratings that
evaluates more than 85,000 companies in over 200 in-
dustries worldwide. The EcoVadis® rating covers various
CSR requirements, including the environment, occupa-
tional safety, human rights, ethics, and sustainable pro-
curement.
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CDP capital Activity Target year Status 2021

Governance Declaration on the responsibility of the members of the Executive Board on climate-related matters 2021 .

) . Include opportunities in the risk management policy/the Global Risk Report -
Risks and opportunities ) 2022
and an update on the risk management tool

Risks and opportunities Climate risk screening for the MANN+HUMMEL locations 2022
Business strategy CO, strategy 2021 published 2021
Business strategy Climate scenario analysis 2022
Goals and performance Activities regarding low-carbon energy production

Goals and performance New global carbon efficiency KPI implemented 2021
Goals and performance LCA tool first used to calculate the effects of low-carbon products 2021

Improvement of carbon footprint data for several Scope 3 categories: purchased goods,

Emissions data
logistics, product use, handling of products at the end of the life cycle, capital goods, etc.

Involvement Involvement of suppliers through “Awareness Letter” (3,000 suppliers) 2021

Involvement of customers through customer information via MANN+HUMMEL'’s Carbon Zero Strategy
Involvement 2021
(2,000 customers from AA Europe)

O ©e @6 G 06 06 G &G O

Biodiversity (new chapter) Determination of corporate strategy on biodiversity 2023
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RESPONSIBILITIES HELD BY

CORPORATE DEPARTMENTS

Operations are responsible for energy-efficient and low-
emission production processes and the utilization of buil-
dings. This includes site strategy, plant and production
planning, maintenance, and repair. Real Estate is respon-
sible for construction standards and the energy-efficient
operation of buildings, including technical equipment in
our facilities and the installation of photovoltaic systems.

Our Quality & HSE (Health, Safety, and Environment)
corporate department analyses energy consumption
and CO, emissions at the individual sites and reports on
this in the management review. It supports initiatives,
shares best practices, and promotes standardization.
Purchasing is responsible for the purchase of goods and
services as well as the associated energy consumption
and CO, emissions. This department is also responsible
for selecting and managing our suppliers. Existing as-
sessment criteria used for selecting suppliers and retai-
ning them on our books will be gradually expanded in
the coming years to include sustainability aspects.

SAVING ENERGY AT OUR SITES

We monitor emissions at each site and implement im-
provements based on the analysis of production proces-
ses and site-specific requirements.

As part of our energy efficiency program, we are develo-
ping ideas and specific projects aimed at minimizing en-
ergy consumption and emissions at our sites. We review
progress monthly and share it with those responsible
from the respective regions and at the company level.

E®®

ENERGY-SAVING MEASURES IN THE

REPORTING YEAR

In 2021, we were able to save approx. 1,600 tons of CO,
with the aid of various tools. Specifically, we introduced
the following measures and projects:

In 2021, the year under review, these measures helped
reduce Scope 1+2 CO, emissions by roughly one per-
cent. For the 2022 financial year, we have set ourselves
the goal of further reducing our energy consumption
and the associated CO, emissions. To this end, we have
initiated a corporate project to identify and implement
measures as part of the Transportation segment sprints.
For example, we have committed to reducing the ener-

Calculated
M E Saving emissions
easure nergy source .
(MWh) savings
(tons CO,)
Replacing furnaces; further increasing Reducing eneray consumotion
use of solar thermal energy and ther- < gy = 1.000 760
) (gas and electricity)
moregulation
Various process optimizations such as
using high-efficiency pumps, granulate , o ,
one v P p d Reducing electricity consumption 660 165
dryers and controls to avoid standby
consumption
Increased use of natural light through Reducing electricity consumotion
) ) : ) uci ici u i
skylights and replacing light bulbs with < Y 2 430 135
LEDs
Replacing compressors, reducing ope- ) . )
) ] ) Reducing electricity consumption
rating pressure in certain places, and 142 75
actively detecting and repairing leaks
Commissioning of a photovoltaic sys- o )
3 o o Electricity consumption
tem at the Querétaro site in Mexico in ) 950 480
Power generated by inhouse renewable sources
autumn 2021
Total 3,182 1,615
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gy consumption of our European plants by two percent
in the coming year. We also aim to reduce energy con-
sumption at our plants in Asia and the Americas by four
percent. The measures range from energy-saving mea-
sures in existing buildings, replacing inefficient produc-
tion systems and lighting, to adjusting production pro-
cesses by reducing process heat. In total, we expect to
achieve savings of around 19.5 GWh.

Photovoltaic plant at the site in Querétaro, Mexico

SIOIO)

EXAMPLE: COMMISSIONING OF A 554 KWP
PHOTOVOLTAIC SYSTEM AT THE QUERETARO SITE
IN MEXICO

In autumn 2021, we commissioned our largest photo-
voltaic system to date at our site in Querétaro, Mexico.
With an installed total output of 554 kWp, this system is
an important milestone on our path towards becoming
a climate-neutral company. Generating our own power
will allow us to obtain up to 950 MWh of energy from
renewable resources at the site each year, equating to
savings of up to 480 tons of CO.,.

=
L+

Our energy savings goals

DRAWING ON DATA

We aim to precisely analyze and reduce our company’s
carbon footprint in a targeted manner. Consumption
and movement data along the entire life cycle of our
products play a key role in this. Our goal is to obtain a
comprehensive overview of the footprint we generate
as a company and that of our products to optimize it. In
addition to environmental aspects, economic and social
factors are crucial when optimizing and selecting mate-
rials and partners.

We analyze the carbon footprint of MANN+HUMMEL
and our products based on measured or calculated con-
sumption, supplier information (transportation routes),
central databases, literature sources, and projections.
This makes the relevant influencing factors visible and
highlights the significant influence of the production
materials purchased, among other aspects.

To make our complete carbon footprint more visible -
including the period of use and the disposal and reuse of
our products - we have started to conduct life cycle as-
sessments following a pilot project for listed promising
product segments. In the coming years, we plan to gra-
dually expand this approach to cover all products and
product families and to continue improving the quality
and quantity of the relevant data used to calculate our
carbon footprint. This way, we will be able to optimize
the footprint of our products and reduce our resource
use.

This work also benefits our customers and their sustai-
nability performance because one of our key aims is to
reduce energy consumption during the period in which
our products are used. In addition, we want to provide
customers with transparent information on energy con-
sumption while using our products. One of the ways we
do this is by having our air filter elements certified and
classified by EUROVENT.

Certified product directory | Eurovent Certita Certifi-
cation (eurovent-certification.com)
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Energy consumption of production output
(kWh/€)
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The above graph shows the development of
MANN+HUMMEL'’s energy efficiency as an average over
twelve months. In the last three years, the energy con-
sumption per euro of production output could not be
reduced. From the original 0.24 kWh/euro in 2020, ener-
gy efficiency fell to 0.27 kWh/euro by 2021.

This represents an increase of seven percent. Energy
consumption increased in line with sales over the last
36 months, but the corresponding production output
still needs to be achieved.

Additional drivers of energy consumption included the
installation of thermal afterburners in Fayetteville and
the increased use of air conditioning units at production
sites to maintain efficiency. And this was coupled with
changes in plant utilization. These could not be fully off-
set by measures to reduce electrical energy consump-
tion.

E®®

Our governance

GRI content index

ENVIRONMENTAL PERFORMANCE INDICATORS! 2021 2020 Delta in %
Energy consumption in MWh 651,224 584,059 +11%
Electricity 373,814 341,640 +9%
District heat 2,439 3.291 -26%
Geothermal energy 1,517 567 +168 %
Combustibles 272,170 237762 +14 %
Natural gas 259,474 226,175 +15%
LPG/propane 5,796 6,901 -16%
Heating oil 6,900 4,687 +47 %
Fuels 1,284 800 +60 %
Diesel 1,245 769 +62%
Petrol 39 30 +29%
Energy consumption in MWh/million EUR sales 155 152 +2%
Greenhouse gas emissions in tons of CO,e? 188,630 220,075 -14%
Scope ¥ 55,242 46,672 +18%
Combustibles 54,902 46,451 +18%
Fuels 340 221 +53%
Scope 24 133,388 173,402 -23%
Electricity 131,883 171,370 -23%
District heat 1,504 2,032 -26%
Revenue (million EUR) 4,300.00 3,900.00

Greenhouse gas emissions in tons of COze/miIIion EUR sales 44 57 -23%

1Since 2020/2021, the data has included not only the consumption of the parent company MANN+HUMMEL, but also WIX/Filtron. This means that
the data covers almost 92 percent of the MANN+HUMMEL Group’s total sales. In certain cases, the expansion of the scope results in a sharp rise

in the figures.

2 Sources: Where available, market-based factors were used; otherwise, local-based factors from VDA were used.

3 Scope 1 emissions are generated using combustibles and fuels in the company’s own heating systems and engines.
4 Scope 2 emissions are generated by the production of electricity and district heat that MANN+HUMMEL obtains from third parties.
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Sustainable supply chain

Sustainability along the supply chain is a matter of credi-
bility because values-based corporate governance and
responsibility for the economy, environment, and socie-
ty do not end at a company’s gates. The MANN+HUM-
MEL Group places great importance on minimizing the
negative impact of its suppliers’ operations on the en-
vironment and society. In addition, we believe that our
customers are entitled to transparency regarding sustai-
nability in global supply chains.

SUSTAINABILITY IS A KEY FACTOR IN PURCHASING
MANN+HUMMEL'’s terms and conditions of purchasing
contain provisions on sustainability. Employees in our
Purchasing department receive specific training on sus-
tainable procurement. We responded to the growing
requirements concerning supply chain responsibility in
legislation such as the German Supply Chain Act by up-
dating our Supplier Code of Conduct.

COMPLYING WITH LEGISLATION AND STANDARDS
We require each supplier we work with to comply with
all applicable laws. Adherence to statutory requirements
is not only necessary from a compliance perspective but
also has a direct impact on our competitiveness.

Each supplier signs a quality assurance agreement for

production materials, under which the materials meet
the requirements of all applicable statutory and safety

E®®

regulations in the areas of health, safety, and the envi-
ronment, as well as all relevant technical standards in the
country of production and internationally.

Our supplier manual, a copy of which MANN+HUMMEL
provides to all its suppliers, also contains guidelines and
rules on topics such as the EU Chemicals Regulation
REACH and IMDS (International Material Data System).
We require suppliers in the automotive industry to use
IMDS. Outside this industry, we require comparable de-
clarations on REACH, which must be updated twice a
year.

CONFLICT MINERALS
MANN+HUMMEL takes a responsible approach to raw
materials, especially conflict minerals.

All suppliers that use the conflict minerals wolframite,
cassiterite, columbite, tantalite, or gold are obliged to
disclose the origin of these materials. If they source
conflict minerals from unregistered smelters or refiners,
we ask them to register these conflict minerals in ac-
cordance with the Responsible Minerals Initiative (RMI)
or change their sources of supply. We also ask them to
apply these rules to their suppliers.

By producing our annual conflict mineral report in line
with the Responsible Minerals Initiative (RMI), we ensure
transparency for our teams and our customers regar-
ding the origin of these raw materials.

SUPPLIER CODE OF CONDUCT

MANN+HUMMEL has a separate Supplier Code of Con-
duct that is an integral part of the General Terms and
Conditions of Purchasing agreed upon with each sup-
plier. Under these conditions, suppliers agree to uphold
human rights, comply with labor standards, not tolerate
discrimination, forced or child labor and prevent corrup-
tion per our Social Charter. In addition to compliance
with the applicable laws and the MANN+HUMMEL Code
of Conduct, we expect our suppliers to continuously
improve their environmental actions as a company and
avoid negative impacts on the environment. These con-
ditions ensure that we work with suppliers that share
our commitment to sustainable business practices.

Furthermore, our orders and the supplier manual contain
a direct reference to the Code of Conduct. MANN+HUM-
MEL is entitled to rescind the agreement without pre-
judice to other claims if these obligations are violated.
MANN+HUMMEL conducts supplier audits to check
whether its suppliers manufacture their products in an
environmentally and socially responsible manner.

To date, MANN+HUMMEL has never had to terminate

a business relationship due to a violation of applicable
laws or the Code of Conduct.
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APPROVAL PROCESS FOR NEW SUPPLIERS

At MANN+HUMMEL, every new supplier undergoes a
central, multi-stage approval process in which specific
information on their corporate social responsibility (CSR)
is requested and checked. The selection of our suppliers
and the communication of our expectations is the Pur-
chasing department's responsibility, together with our
specialist departments. ISO 14001 and ISO 45001 certi-
fication is essential for accepting new suppliers of pro-
duction materials and awarding new contracts. We also
use this certification as part of our vendor rating system.
When assessing potential new suppliers, we request in-
formation on relevant CSR topics via our supplier portal.
Details ranging from environmental and climate action
as well as occupational safety to compliance with hu-
man rights must be provided. All the necessary docu-
ments for new suppliers can be found on our website.

ACHIEVING CLIMATE NEUTRALITY TOGETHER

In 2021, we expanded self-disclosure for suppliers in CSR.
For example, we now specifically ask whether a supplier
has a climate strategy and climate goals and by when
it will obtain 100 percent of its energy from renewable
sources. In addition, all suppliers have been provided
with information on our Carbon Zero Strategy, because
we rely on the cooperation of our suppliers to reduce
Scope 3 emissions along the value chain. In this context,
we have also defined specific ways in which suppliers
can reduce their carbon emissions. When awarding con-

SIOIO)

tracts in the future, we will pay even closer attention to
how committed and successful suppliers are in sustaina-
bility. MANN+HUMMEL has therefore joined forces with
the rating provider EcoVadis to assess its suppliers in
terms of CSR criteria to evaluate our suppliers’ perfor-
mance level and development potential.

Our governance

GRI content index
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Our
employees

Employment and communication

We want to stand out as an attractive employer in the
competition for qualified specialists and workers. Our
Management Policy states: “We are committed to ta-
king responsibility for our employees and offering them
a first-class working environment.” We promote the ta-
lents of our employees and adopt a corporate culture
based on a spirit of partnership that meets employees’
needs.

Our Code of Conduct describes our efforts to offer all
employees opportunities for personal and professional
development. For MANN+HUMMEL, a corporate culture
based on a spirit of partnership also means that business
decisions, strategic plans, and structural changes must be
effectively communicated. That is why we inform our em-
ployees about innovations at the right time and involve
employee representatives in change processes at an early
stage and in accordance with the relevant legal and collec-
tive agreement requirements. In Germany, MANN+HUM-
MEL supports the works council in holding a meeting of
all members yearly, including a report from management.

E®®

EMPLOYER BRAND CONVEYS APPRECIATION
MANN+HUMMEL attaches great importance to its emp-
loyer brand. It is important to us that employees feel rec-
ognized and valued by our employer promise. Our core
statements convey to employees and applicants that the
support of our colleagues is the basis of our success. At
MANN+HUMMEL, everyone can excel, take on responsi-
bility and go above and beyond. At the same time, we
expect our employees to think outside the box, identify
problems and develop solutions. Our employer value pro-
position is, therefore, part of our hiring process. The Hu-
man Resources department is primarily responsible for
this. Ultimately, however, all employees, managers, and
leaders have a role in our corporate culture.

DIGITAL DIALOGUE

MANN+HUMMEL's Management Policy supports dia-
logue and understanding with external stakeholders as
well as within the organization. The employee app “MH
Connect” provides a platform for communication and is
becoming increasingly popular. The app, which can be
used worldwide and on private devices, proved particu-
larly helpful during the COVID-19 pandemic. In the online
publication “UnFiltered,” senior management provides
quarterly information on current developments and focu-
ses on a particular topic in each edition.

COOPERATION WITH EMPLOYEE REPRESENTATIVES
In its Social Charter, MANN+HUMMEL expressly recog-
nizes the right of all employees to form collective re-
presentative bodies for employees and to engage in
collective bargaining to regulate working conditions
(GRI 102-41). The management and site managers work

with the employee representatives constructively and in
a spirit of trust - even on contentious topics. Our ma-
nagers bear a special responsibility for communicating
with our employees. They are called upon to consciously
live our values and to promote them among their staff.
They are therefore responsible for informing their emp-
loyees comprehensively and in good time about all im-
portant issues. They are supported in this by the central
Corporate Communications department.

ATTRACTIVE WORKING CONDITIONS

On the one hand, our sites’ HR managers and plant
managers are responsible for creating good working
conditions. On the other hand, the Human Resources
corporate department assumes a controlling function
for the entire MANN+HUMMEL Group. We provide em-
ployees from administrative areas with equipment that
facilitates flexible and location-independent working. As
an internationally active group, we give our employees
the opportunity to work in cross-border teams. We also
focus on the attractiveness of each location in terms of
infrastructure and employee benefits. Company pension
schemes and supplementary health insurance form part
of the employee benefits offered at individual sites.
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Composition of workforce

Number of people

(As of December 31, 2021) Women Men  Total
Z\g:‘t;ife R 9612 13714 23326
Permanent 8,432 12,398 20,830
Temporary' 1180 1,316 2,496
Workforce by working hours 9,612 13,714 23,326
Full time 8,298 13,463 21,761
Part time 1,314 251 1,565

" Excluding 255 apprentices, 47 trainees, and 1,741 leased/contract
workers.

RETAINING TALENT

Locations in particularly dynamic economic regions must
deal with high employee turnover and strong competition
on the recruitment market. These include Querétaro in
Mexico, Shanghai in China, and Okfisky and Uhersky Brod
in the Czech Republic. Exacerbated by the COVID-19 cri-
sis, we have also experienced higher employee turn-over
in the USA. We have been closely following turnover wit-
hin the company and are responding to these challenges
with, among other things, employee referral programs
and attractive benefits. We focus on fair wages, flexible
working as far as possible, attractive development oppor-

SIOIO)

tunities, and a positive environment at all our sites. At our
largest production plant in Marklkofen, we currently offer
more than 3,000 employees over 150 different part-time
models. Due to persistently high capacity utilization at the
Marklkofen plant requiring a 19-shift operation and week-
end production (shifts between 11 pm on Friday to 6 am
on Monday), we introduced additional working models for
part-time workers. This move has been particularly popu-
lar among our female employees, who comprise around
62 percent of the total workforce at the site, and 95.85
percent of part-time employees. These employees work
in three shifts and can select an individual working time
model tailored to suit their circumstances and includes full
collectively agreed remuneration.

ECONOMIC CHALLENGES

The MANN+HUMMEL Group bears responsibility for the
company’s future viability, with more than 23,000 em-
ployees worldwide. This responsibility involves continu-
ously reviewing our sites’ competitiveness and optimizing
production capacities. In light of this, MANN+HUMMEL
had to announce the discontinuation of production of
automotive equipment at the Ludwigsburg site despite
the excellent work of the teams of employees there. Pro-
duction at the site will cease at the end of 2022. Lud-
wigsburg will remain the company’s headquarters with
its research and development center. Investments will
also continue to be made in the technology center.

Employee turnover by age group 2021

1.679
0,

60% 1.655
50%
40%
50% 4579
20% 4.092 1.9562'257

0% N

Total <30 years 30-50years >50 years
W Entries W Departures

Employee turnover by gender 2021

25%
4.579 2714 1.865
20% 4.092 2.371 1.721
0

15%

10%

5%

0%

Total Male Female

W Entries B Departures

" The percentage shows the joining/leaving rate in the respective
employee segment. The figures above the bars indicate the number
of people joining/leaving. Permanent employees only, excluding those
who have retired.
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Training and continued education

MANN+HUMMEL can only be the market leader in fil-
tration with qualified employees. At the same time, an
employee’s vocational training is merely the basis of
their qualification. Working life offers ever-changing
challenges and therefore necessitates continuous de-
velopment. That is why MANN+HUMMEL supports its
employees in their lifelong learning process. Responsi-
bility for continuing professional development lies with
both employees and their managers. Human Resources
also plays a key role in devising concepts in talent ma-
nagement and global learning and supporting their im-
plementation.

HIGH STANDARDS IN EMPLOYEE DEVELOPMENT
AND RETENTION

We aim to retain employees at our company for as
long as possible and offer them attractive options for
career development. This includes ensuring that all
MANN+HUMMEL employees receive regular perfor-
mance and career development reviews. Another focus
is on the retention among top performers. The top talent
retention rate is defined at 95 percent. This retention rate
means that, in the ideal scenario, at most five percent of
our top talent leaves the company over a 12-month pe-
riod. We also aim to create an individual development
plan for all members of this top talent group. Therefore,
our managers must talk to employees about their future
and work on development plans with proposed career
steps. Human Resources is responsible for planning and
supporting the entire process.

E®®

The “About Me” platform provides employees, line ma-
nagers, and HR managers with an effective basis for dis-
cussing career aspirations. It allows employees to record
their career aspirations in their personal profile and ap-
ply for the next step in their career on this basis. We also
practice systematic succession management. This helps
identify succession risks at an early stage and initiate
career steps for employees who are expected to fill spe-
cific positions in the future.

As part of our company-wide talent management ini-
tiatives, we rolled out the “Potential for Life” initiative in
2021. This digital assessment is designed to help emp-
loyees identify their personal motivation and strengths.
At the end of the assessment, employees receive a re-
port on the results and meet with a personal coach. This
initiative aims to promote individual career paths. Our
recently launched “Career Talks” series, in which senior
managers provide employees with insights into their ca-
reer paths, provides additional inspiration on this topic.

MANAGERS COACH EMPLOYEES

Our Code of Conduct describes the role of managers in
their interactions with their employees: The role of man-
agers is to strengthen identification with the company
and develop a trusting and open approach to coopera-
tion and teamwork. In addition, it is their task to regu-
larly and fairly assess employees and to challenge and
support them individually as coaches.

As part of our talent management initiatives, we support
managers with a tool for self-reflection and by provi-
ding them with leadership principles to follow. Regio-
nal summits - or ‘leadership summits’ - are designed to
heighten awareness of good governance’s importance.
Leadership summits for the Americas and Europe regi-
ons were last held in the autumn of 2021 and summer of
2022. Managers were encouraged to provide constructi-
ve feedback and self-reflect at the two-day workshop. A
leadership summit is planned for the Asia-Pacific region.

TRAINING AND TARGET AGREEMENTS

We place significant value on the systematic develop-
ment of our employees. This includes further training
necessary for operational purposes, annual target agree-
ments, and feedback. Function-related training courses
and academies offer our employees opportunities to
gain gualifications in various areas of work and expand
their professional expertise. This way, we align employee
development closely with our business strategy. The
aim is to maintain and further increase our competiti-
veness through qualified employees. We currently use
our own internal platform for our department-specific
academies as a resource for vocational and further trai-
ning. We store content and procedures on this site. Our
global “Training & Awareness Procedure” covers topics
such as awareness training and training in occupational
health and safety. These modules are mandatory for all
employees and must be repeated annually. In many ca-
ses, employees can rate how effective they found the
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training at the end of the course. In addition, Human Re-
sources regularly assesses the success of individual pro-
grams and makes adjustments where necessary.

In 2020, MANN+HUMMEL started work on developing
and launching knowledge academies. We again expan-
ded this initiative in the past year. One example is the
FilterMedia Academy, which imparts relevant interdi-
sciplinary knowledge on products and processes. Part-
nerships with external partners are planned as part of
this further expansion of our training program. The aca-
demies are scheduled to be launched throughout the
Group in 2022.

Diversity and equal treatment

Diversity by age group 2021

100 %

80 %
60 %
40%

0%

20%

Supervisory Management  Employees with  Employees without
board board management management
responsibilities responsibilities
<30 year W 30-50 year M > 50 year
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Diversity by gender in 2021

Women Men

Supervisory Board 31% 69%

Management 33% 67 %
Employees

: 18% 82%

with management roles

Employees

43% 57%

without management roles

MANN+HUMMEL is responsible for ensuring that all em-
ployees are treated equally and fairly. The company also
pays attention to the equal treatment of stakeholders.
Anyone who discriminates against others in the compa-
ny must expect conseguences under labor law. In 2021,
there were no recorded cases of discrimination in the
entire Group. Our Code of Conduct has a clear message:
“The diversity of people and an attitude and interac-
tion based on appreciation and respect are the basis of
MANN+HUMMEL'’s success.”

EQUAL TREATMENT AND OPPORTUNITIES

We accept and respect the personal and individual dif-
ferences of all employees. The MANN+HUMMEL Group
ensures equal opportunities and treatment regardless of
background, race, gender, religion, and nationality. This
equality applies uniformly to sexual orientation and po-
litical views insofar as the latter are based on democratic
principles and tolerance of those with different opinions.
MANN+HUMMEL's stance on equal treatment and op-
portunities is entrenched in our Social Charter, which is

included in our Code of Conduct. Employees are neither
favored nor disadvantaged because of their members-
hip in a trade union or a company body that represents
employees. Employees are selected and promoted based
on their skills and qualifications. Regarding remuneration,
MANN+HUMMEL always pays the legally guaranteed mi-
nimum wages, adheres to the minimum standards of the
national economic sectors, and aligns itself with the re-
spective labor market.

DIVERSITY BRINGS ADVANTAGES

MANN+HUMMEL promotes diverse teams. The diverse
backgrounds and experiences of employees help us bet-
ter understand new markets. Managers and HR are re-
sponsible for properly allocating the skills and expertise
of employees across a diverse workforce so that creati-
ve solutions emerge and productivity increases.

DIVERSITY IN MANAGEMENT POSITIONS

We promote diversity at all levels of the company. Indi-
vidual skills and suitability for a certain role are the key
criteria we use to fill positions at our company. We con-
sistently follow our guiding principle that everyone has
talent. Ethnic background, sexual orientation, and age
are irrelevant in the selection process and in day-to-day
business at MANN+HUMMEL. All that matters is that we
fill each position with the right person who has the right
qualifications for the job. To make our evolution towards
a diverse workforce more transparent and measurable
going forward, we will introduce suitable targets and
KPlIs for our company.
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EVERYONE BEARS RESPONSIBILITY

Every employee has the right and duty to report viola-
tions of the law or the Social Charter to their supervisor
or employee representative. They can also turn to exter-
nal ombudspersons or use the whistleblower platform
“SpeakUp.” No one will be penalized for reporting viola-
tions. We take reports of possible discrimination in the
company very seriously and clarify the circumstances
in detail. This may also include acting under labor law
to ensure compliance with anti-discrimination rules. The
Corporate Compliance Officer is responsible for investi-
gating cases of discrimination. See the “Our Governan-
ce” section on page 41 for more information.

TRAINING ON OUR SOCIAL CHARTER
MANN+HUMMEL instructs all employees on how to ap-
ply the company’s Social Charter. We do so in consul-
tation with local employee representatives and as part
of the Group’s overall communication strategy. The So-
cial Charter is available in the languages spoken at our
sites and communicated using methods such as online
training on our “Metacompliance” platform. In 2021, we
again used this platform to conduct our Code of Con-
duct training at predefined intervals. This training is
mandatory for all employees.

E®®

Occupational health and safety

MANN+HUMMEL bears responsibility for the safety of
its employees. Everyday work involves risks, particular-
ly in connection with production processes. However,
upstream and downstream work, such as in logistics,
can also pose risks for our staff. Our Social Charter cla-
rifies occupational safety’s importance in our company:
“Health and safety at work and the protection of the en-
vironment are given a high priority in the MANN+HUM-
MEL Group.” We also aim for “zero accidents,” and our
Code of Conduct emphasizes the responsibility that
MANN+HUMMEL bears for all employees: “Our internal
processes guarantee that we comply with legal regulati-
ons and provide healthy workplaces. Any potential defi-
cits in this area will be rectified immediately.”

SAFE WORKPLACES

Within the MANN+HUMMEL Group, we plan and monitor
production processes, infrastructure, and properties. Oc-
cupational health and safety are considered in all relevant
business processes, which include plant planning, pro-
duction planning, logistics, facility management, main-
tenance, and production. This involves evaluating work-
ing conditions and establishing the right framework for
healthy and safe work. Experts on occupational health,
safety, and the environment (HSE) train and support the
responsible persons at the respective sites so that they
can assess hazards and potential residual risks. This all-
ows us to create the basis for healthy and safe work. The

HSE Big Rules, devised in 2016, are observed at all sites
and form part of team meetings and activities. These six
fundamental rules highlight all employees' responsibility
regarding occupational health, safety, and the environ-
ment.

In 2021, we developed an HSE Leadership Training course
based on the HSE Big Rules; the course has initially been
introduced at all sites in Germany. We use this training
to make all managers aware of the key role they play in
respect of HSE and which tools and processes help them
ensure compliance with the law. In other words, training
strengthens awareness of the responsibility that everyo-
ne has when it comes to occupational health and safety.
These rules are mandatory for all managers worldwide.

ONGOING IMPROVEMENTS TO SAFETY

The Quality & HSE corporate department manages and
coordinates the topic of occupational safety at a global
levels. Each month, it analyses data relating to accident
rates and accident severity at site, regional and internati-
onal level. MANN+HUMMEL’s HSE improvement program
and the related global database enable individual plants
to make their plans for improving occupational safety
transparent for other sites. In this way, we promote com-
parable initiatives throughout the Group. MANN+HUM-
MEL uses uniform processes and methods for employee
safety at all sites, for HSE governance, HSE risk analyses,
and HSE root cause analysis.
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HEALTH MANAGEMENT

MANN+HUMMEL places great importance on the health
of its workforce and wants to enable them to improve
their health. To this end, we have introduced various
measures at each site - from sporting activities and
vaccinations to healthy canteen food. The Human Re-
sources corporate department is responsible for occu-
pational health management.

GLOBAL MANAGEMENT SYSTEM

FOR OCCUPATIONAL HEALTH AND SAFETY

In 2019, we introduced our global occupational health
and safety management system in accordance with ISO
45001 in our Transportation segment. This standard is

designed to identify hazards systematically and preven-
tively in the workplace and continuously minimize risks.
As a result, health hazards and occupational accidents
can be largely avoided. To do this, we take advantage
of our joint integrated management system and have
standardized HSE processes across the Group, where
appropriate.

In 2021, four additional Transportation production sites
were certified: Laval in France, Himmelkron in Germany,
Portage in the USA, and Querétaro in Mexico. Sixty-one
percent of all employees (2020: 50 percent) now work
under a certified occupational health and safety ma-
nagement system.

Transportation production sites first certified according to ISO 45001

® 2020

Ne

2021 @ 2022

E®®

In 2020, the first 17 Transportation production sites were
certified according to ISO 45001. These certifications
took place at the following sites:

*  Germany: Bad Harzburg, Marklkofen,
Ludwigsburg, Sonneberg, and Speyerr

*  Spain: Zaragoza

*  United Kingdom: Wolverhampton

¢ Czech Republic: Uhersky Brod and Okfisky

* Bosnia and Herzegovina: TeSanj

* China: Changchun, Jiading, and Jinan

*  South Korea: Munmak

* India: Tumkur and Bawal

¢ United States: Dunlap

More sites are scheduled to be certified in 2022. If pat-
terns for hazardous situations are identified across seve-
ral sites, they are incorporated into the further develop-
ment of our HSE risk assessment.

Accident frequency trend and target value over the
last 5 years

Number / million hours worked
5,00
4,00

SV — N

2,00

1,00

0,00

2017 2018 2019 2020 2021

=== Accident frequency rate === Target value
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Contrary to our planning, we were unable to complete
the Risk Assessment PLUS initiative launched in 2020.
This is due firstly to the impact of the pandemic and
secondly to the stricter requirements imposed by our
customers regarding CSR self-assessment, reporting,
and target agreement initiatives.

WORK TO INCREASE SAFETY IS PAYING OFF

Our figures show that the MANN+HUMMEL Group’s
commitment to occupational health and safety is pay-
ing off. For example, at our Fayetteville site in the Uni-
ted States and at our Czech site in Okfrisky, two million
working hours were completed up to November 2021
without any lost time due to accidents. Employees at
our site in Tumkur, India, achieved an impressive three
million working hours as of July 2021 without any repor-
table accidents.

Occupational health and safety

SITE WITH NO LOST TIME ACCIDENTS 2021

Number of million working hours

2021 20202 20193

) Number per
Accident

ceiaen 27 31 27 million wor-
frequency rate ,

king hours

Days per

Accident severity 67.2 89.3 81.4  million wor-

king hours

Absence rate 4.9 4.9 4.5 %

T The table includes MANN+HUMMEL Transportation incl. WIX/Filtron,
but excludes LS&E. For 2021, this covered a share of sales of just
under 92 percent.

2 The table includes MANN+HUMMEL Transportation incl. WIX/Filtron,
but excludes LS&E. For 2020, this covered a share of sales of just
under 93 percent.

3 Excluding WIX/Filtron acquisitions and LS&E.

SIOIO)

Date reached Site . . .
without a lost time accident
January 2021 MPUS Purolator 2
April 2021 MHCZ Okfisky 1
May 2021 MJCN Jiading 1
July 2021 MHIN Tumkur 3
August 2021 MHMX Querétaro 1
November 2021 MHCZ Okrisky 2
December 2021 MHKR Munmak 1
HSE Big Rules 6. Environment
4. Concentration We take care of the
2. Safety Devices We keep concentrated environment by reducing
We never bypass or switch on the task we are energy consumption and
off protection and safety doing. waste.
measures.
5. Attention
3. Protection We assure immediate
1. Equipment We always wear defined containment for every
We are trained to work personal protective risk and accident and notify
with equipment and equipment (PPE). our supervisor.
hazardous substances.
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The accident frequency rate includes accidents that
cause the loss of at least one working day. The accident
severity refers to the total number of lost working days.
The absence rate includes absences due to illness, acci-
dent, recovery, and therapy. There were no fatalities in
2021.

In the 2021 reporting year, the lost-time rate was redu-
ced by 25 percent per million working hours compared
with the previous reporting period thanks to a wide ran-
ge of measures and prudent action.

Local responsibility and engagement

A LONG TRADITION OF SOCIAL RESPONSIBILITY

A commitment to local communities has a long tradi-
tion at MANN+HUMMEL. The company’s founders de-
monstrated their engagement in the 1950s and 1960s
through housing programs for their employees and
establishing a company health insurance fund. Today,
MANN+HUMMEL continues this tradition by contribu-
ting to local communities at its various sites.

THE MANN+HUMMEL FOUNDATION

The MANN+HUMMEL Foundation was established in
1991 to mark the 50th anniversary of MANN+HUMMEL
GmbH. At the time, it was endowed with a capital of DM
500,000. On its 75th anniversary in 2016, MANN+HUM-
MEL increased the foundation’s capital to 750,000 euros.
The foundation was established to promote youth welfa-
re, particularly youth exchanges between countries.

E®®

Our employees

Our governance GRI content index

DIVERSE SOCIAL ENGAGEMENT

MANN+HUMMEL supports local communities and so-
cial institutions around the globe with donations in cash
or in kind. In 2021, all our sites donated a total of over
300,000 euros.

DONATIONS IN CASH AND IN-KIND

In 2021, we equipped all final-year school classes in Lud-
wigsburg with antiviral room air purifiers, providing the-
se students with clean air free from COVID-19, influenza,
and other viruses.

MANN+HUMMEL again supported the children’s home
in Sonneberg, Thuringia, in the run-up to Christmas 2021
by donating 1,000 euros and additional items provided
by employees. We managed to raise 600 euros for the
victims of the flood disaster in the Ahr valley following
an appeal for donations from the works council.

At our Marklkofen site, employees got on their bikes for
a good cause - to leave their cars at home and therefore
help reduce CO, emissions. Over 80 days, 385 partici-
pants cycled a total of 136,536 kilometers - three times
the span of the earth and the equivalent of over 20 tons
of CO, emissions saved! Upon the action’s completion,
a monetary donation of 1,941 euros to mark the year of
MANN+HUMMEL'’s establishment was donated to the
Robin Hood Foundation in Frontenhausen, Bavaria, as
well as various aid organizations.

DONATIONS ON A GLOBAL SCALE

MANN+HUMMEL donates to organizations around the
globe. We donated approximately 5000 euros to a hos-
pital in Gostyn (Poland). The funds primarily went to-
wards purchasing medical equipment to treat COVID-19.
In Sweden, we donated 500 euros to local welfare or-
ganizations. As in previous years, MANN+HUMMEL sup-
ported a local initiative in South Korea to help people
with low incomes by providing fuel and food. The total
donation amounted to 2,100 euros. In Bosnia and Herz-
egovina, donations amounting to around 1,200 euros
and contributions in kind benefited hospitals and vari-
ous projects, such as the fire brigade, sports associati-
ons, and people with disabilities.

ACTIVE ASSISTANCE IN THE USA AND INDIA

In the USA, MANN+HUMMEL donated 10,000 dollars to
B.R.E.AD. Inc, a charitable organization based in Gas-
tonia (North Carolina) that helps the homeless and el-
derly. The money went towards purchasing a delivery
car that enables the aid organization to transport food.

Camp Sunshine is a free day camp for disadvantaged
children in the Gastonia district. For the past 26 years,
MANN+HUMMEL has supported this camp through em-
ployees volunteering and by delivering free pizza to the
camp attendees.

MANN+HUMMEL  Sustainability Report 2021 39



Foreword About MANN+HUMMEL

Our value added

Our environment

Our American employees also annually support the Uni-
ted Way donation campaign by donating part of their
salary. In addition, our employees take time to help at lo-
cal charitable organizations. Our US locations also sup-
ported local YMCAs and schools, providing aid after the
devastating tornado in Kentucky.

In the southern Indian state of Karnataka, MANN+HUM-
MEL set up a drinking water supply in several villages
in the past year. We also provided additional support,
including constructing a canteen and auditorium for the
state school in Shettihalli. We also helped several hos-
pitals and healthcare institutions by providing medical
materials and assistance in improving the infrastructure.
The amount of charitable aid provided in India in 2021
amounted to approximately 103,000 euros.

MEMBERSHIPS AND EXTERNAL INITIATIVES 2021

In 2021, the MANN+HUMMEL Group was represented by
its companies or representatives in the following busi-
ness, research, and professional associations:

*  American Filtration and Separation Society

- BDSV Exhibitions (Bundesverband der deutschen
Sicherheits- und Verteidigungsindustrie)

* Center for Filtration Research, Cluster Brennstoff-
zelle Baden-Wirttemberg

*  Cluster Elektromobilitdt Sud-West

«  CVC Sudwest (Commercial Vehicle Cluster -
Nutzfahrzeug GmbH)

« DECHEMA ProcessNet Gasreinigung

E®®

Our employees

DECHEMA ProcessNet Mechanische FlUssigkeits-
abtrennung

Deutsche Kautschuk Gesellschaft e. V. DKG
Deutsches Reinrauminstitut

European Battery Alliance

European Clean Hydrogen Alliance

Eurovent

FILTECH Exhibitions Germany GmbH & Co KG
Forderverein neue Materialien Bayreuth
Férderverein Zentrum fUr Brennstoffzellen ZBT
Forschungs-Gesellschaft Verfahrenstechnik GVT
Forschungsvereinigung Verbrennungskraft-
maschinen FVV

Fraunhofer IPA Stuttgart

Graduate School of Excellence advanced
Manufacturing Engineering GSaME

Hydrogen Council

IHK fur Oberfranken Bayreuth

Industrial Consortium SimTec e. V.

ISO International Standardization Organization
IUTA Forderverein des Instituts fUr Energie- und
Umwelttechnik e. V.

IUTA Institute fUr Energie- und Umwelttechnik
KIT Filterkonsortium, Nonwovens Institute (NWI)
Pfalz Metall

PLM-Benutzergruppe e. V.

Pro Klima

PRO3

RWTH Aachen - Arbeitskreis Funkenerosion
Society of Automotive Engineers (SAE)

Our governance GRI content index

STFI Sachsiches Textilforschungsinstitut e. V.
UN GLOBAL COMPACT

United States Hydrogen Alliance

VDMA (Verband Deutscher Maschinen- und
Anlagenbau e. \V.)

Verband der Bahnindustrie in Deutschland e. V.
VERT

ViProNet

MANN+HUMMEL  Sustainability Report 2021



Foreword About MANN+HUMMEL

Our value added

Our environment

Our employees

Our governance GRI content index

Our
governance

COMPLIANCE MANAGEMENT SYSTEM

Our Compliance Management System (CMS) is based
on a firmly established culture of compliance. This is re-
flected in the Code of Conduct and our ‘FILTER’ values.
Our stated aim, supported in every respect by manage-
ment, is to act in accordance with our corporate values
and conduct our business in compliance with all legal
requirements. To achieve this, we rely on a strong global
compliance organization to support employees in im-
plementing these goals. Risk analyses form the basis of
these programs. MANN+HUMMEL regularly reviews the
effectiveness of this system, including when new com-
panies join the Group.

CLEAR RESPONSIBILITIES

Each unit of the MANN+HUMMEL Group is responsible
for ensuring that our business activities comply with the
applicable laws. Our Compliance Management System
is overseen by the Corporate Compliance Officer, whom
regional compliance officers support in different parts of
the world. Detailed practical guidance on correct con-
duct toward business partners enables our employees
to make the appropriate decisions.

E®®

Compliance figures

2021 2020
Reports of potential compliance issue
p rs' p ia plia issues 8 40
(complaints)
Measures (dismissals, written warnings,
10 15

process improvements, etc.)

CODE OF CONDUCT

The MANN+HUMMEL Code of Conduct comprises the
fundamental behavioral guidelines for the entire corpo-
rate Group and is our main instrument for implementing
compliance objectives. It includes guidelines on import-
ant conduct, dealings with business partners and third
parties, and avoiding conflicts of interest. In very basic
terms, our Code of Conduct states: “Violations of laws,
contracts or the Code of Conduct will not be tolerated
and may result in sanctions under labor law.” We also ad-
dress potential antitrust violations in more detail: “Com-
petition encourages top performance. However, stable
business cooperation for the benefit of all can only exist
with fair competition and strict compliance with the legal
system.” Annual raining on the Code of Conduct is man-
datory for all employees.

Anti-corruption and fair competition

In its Code of Conduct, MANN+HUMMEL expressly com-
mits to the applicable laws and to general social, envi-
ronmental, and ethical principles, which form the basis
of all corporate decisions. The Code of Conduct con-
tains clear regulations to ensure fair competition and
prevent corruption. Protecting and complying with local
laws is part of MANN+HUMMEL'’s overall risk manage-
ment. Violations of the law within our company may re-
sult in legal and financial penalties, reputational damage,
and economic losses. MANN+HUMMEL's comprehensive
compliance structure ensures that the competitiveness
and integrity of the entire Group are maintained. To this
end, we rely on a structured Compliance Management
System (CMS).

DIVERSE TRAINING

We offer e-learning and in-person training on complian-
ce in various languages to reach our employees in the
best possible way and raise awareness of the import-
ance of the topic. In these training sessions, we make
it clear that every employee must respect and consist-
ently comply with national and international rules of
fair competition and antitrust law. We teach our emp-
loyees to react cautiously and prudently to gifts, invi-
tations, and other benefits. For their part, employees
should not offer business partners anything that could
be seen as influencing their business decisions. Certain
groups of employees, such as sales, purchasing, and all
managers, are required to deal with compliance issues
responsibly due to their areas of activity. For this rea-
son, we provide our employees with targeted training
on anti-corruption and antitrust law.
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DID YOU
KNOW?

MANN+HUMMEL
is awarded
EcoVadis® Gold

Thanks to further internal improvements and
the work of our Sustainability Network, the
rating provider EcoVadis® awarded
MANN+HUMMEL Gold for the first time in 2021.
This rating puts us in the top 5 percent of
companies rated by EcoVadis in the category
“Manufacturer of parts and accessories for
motor vehicles.”

. G aLl
' 2021
ecovadis

Sustainability
‘ D.jl{lrl-:__{

EcoVadis is a provider of sustainability ratings
that assesses more than 85,000 companies in
over 200 industries worldwide. EcoVadis

ratings cover various CSR requirements,

including environmental, occupational safety,
human rights, ethics, and sustainable procure-
ment.
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In 2021, MANN+HUMMEL again offered in-depth anti-
trust law training for the purchasing and sales teams in
South and North America. These training sessions will
take place for our teams in Asia and Europe in 2022.

E-learning training that is held annually (including the
Code of Conduct, anti-bribery and corruption, and an-
titrust law) is mandatory for all employees. At 72 per-
cent, the proportion of employees who completed trai-
ning in 2021 was in line with the previous year.

Participation Rate Compliance Training

100%

72% 72%

80%
60%
40%

20%

OO
0% 2020

2021

We aim to increase the number of participants with a
targeted information campaign, escalation processes,
and support from managers. In addition, successful
participation in e-learning training courses forms part
of our internal audit.

SIOIO)

Colleagues we cannot reach via the digital learning
platform, including production employees, receive in-
person training. One example of this is the compliance
week in Brazil. Alternatively, these employees can also
receive direct training from their respective managers.

ESTABLISHED COMPLIANCE MANAGEMENT SYSTEM

Our CMS is subject to regular review. Various reporting
channels help to uncover potential violations. In 2017,
MANN+HUMMEL introduced the “SpeakUp” whistleblo-
wer platform, which an external, independent provider
operates. Employees, customers, and suppliers can use
this platform to report possible violations - anonymous-
ly if they wish. “SpeakUp” is an effective instrument for
uncovering misconduct and identifying and remedying
shortcomings. It additionally enables us to meet the re-
quirements of the EU Whistleblower Directive. Alterna-
tively, employees can contact the Corporate Complian-
ce Officer directly or indirectly by approaching external
ombudspersons. MANN+HUMMEL has appointed om-
budspersons in all countries where it has sites. These
ombudspersons are obliged to maintain confidentiali-
ty and forward reports anonymously to the Corporate
Compliance Officer at the employee’s request. If neces-
sary, the Corporate Compliance Officer submits ad hoc
reports to the management and shareholder represen-
tatives and informs them of any compliance cases eve-

ry three months. The Supervisory Board and the works
council receive information on compliance cases once a
year. In 2021, MANN+HUMMEL was not involved in any
new legal proceedings due to anti-competitive behavior
or violations of antitrust law.

Violations of the law/legally effective
convictions in the reporting period

MANN+HUMMEL was prosecuted for two violations of
the law in the reporting period, one of which related to
antitrust law and the other to the environment.

1. Brazil: Antitrust law proceedings
Affected company: Mann+Hummel Brazil

MANN+HUMMEL is accused by the Brazilian antitrust
authority Conselho Administrativo de Defesa Econdmi-
ca ("CADE”) of engaging in anticompetitive practices
in the period from 2004 to 2012. The CADE investi-
gations into MANN+HUMMEL'’s Brazilian subsidiary
MANN+HUMMEL Brasil Ltda ("MHBR”) began in August
2017 and were concluded in October 2021 with a fine
being imposed on MHBR. MHBR has lodged an appeal
against the CADE ruling and recently contested the
ruling in court. The court proceedings are still ongoing.

MANN+HUMMEL Sustainability Report 2021 43



Foreword About MANN+HUMMEL

Our value added

Our environment

Our employees

Our governance GRI content index

2. China: Violation of environmental management
requirements for construction projects
Affected company: MANN+HUMMEL
Filter Technology (China) Co., Ltd [CN]

In China, MANN+HUMMEL Filter Technology (Kunshan,
China) Co., Ltd was fined for a violation of environmen-
tal management requirements for construction projects.
The infringement in question, which concerned sewage
systems, was immediately remedied and the imposed
fine was paid.

Prevention of child labor,
forced labor, and compulsory labor

MANN+HUMMEL uses the progressive globalization of
goods and capital markets to create worldwide produc-
tion and distribution networks. This global network ent-
ails a social responsibility to which MANN+HUMMEL is
committed. The basic principles of human coexistence
and work are to be respected everywhere. Forced labor
and child labor is not acceptable under any circumstan-
ces. On this basis, we utilize the opportunities for suc-
cessful business activities and employment while mit-
igating possible risks. Ultimately, this is also important in
terms of international competitiveness.

E®®

OUR SOCIAL CHARTER FORMS THE BASIS FOR OUR

ACTIONS

The Group management and the national and internati-
onal employee representatives have agreed on the basic
principles of social responsibility applicable to the entire
MANN+HUMMEL Group in a Social Charter and agreed
on common goals. These principles and goals are based
on the labor and social standards of the International
Labor Organization (ILO). The Social Charter is part of
our corporate culture and reflects the MANN+HUMMEL
Group’s identity. It serves as the basis for the internal
and external actions of the company and its employees.

MANN+HUMMEL is expressly in favor of free choice
of occupation and against discrimination. We reject
forced and compulsory labor, bonded labor, and invo-
luntary prisoner labor. Child labor is not accepted at
MANN+HUMMEL under any circumstances. The general
requirements concerning the minimum age for employ-
ment are observed in the MANN+HUMMEL Group.

No violations of the above labor laws were ascertained
during the reporting period.

CLEARLY DEFINED RESPONSIBILITIES

The Human Resources corporate department defines
employment relationships within the MANN+HUMMEL
Group. The Corporate Compliance Officer is responsi-
ble for reviewing potential legal framework violations.
Any employee with questions regarding the Social
Charter or evidence of a possible violation can contact
their supervisor directly, the local employee represen-
tative body, or the external ombudspersons appointed
by MANN+HUMMEL. The “SpeakUp” whistleblowing

system, which can be used internally and externally, has
been set up for reporting violations. Employees who
report a possible violation of the law or the Social Char-
ter do not have to fear any disadvantages. The import-
ance of the Social Charter and the company’s values is
also emphasized in the MANN+HUMMEL management
system: “We are committed to taking responsibility for
our employees and offering them a first-class working
environment.” Adherence to these goals and the imple-
mentation of the guiding principles of the Social Char-
ter, are discussed once a year with the participation of
the Euro Works Council.

PLANNED HUMAN RIGHTS POLICY

In 2022, we plan to expand our existing frameworks, sys-
tems, and processes to include certain additional ele-
ments. In this way, we aim to provide MANN+HUMMEL
and our partners with an even more secure framework.
Along with other initiatives, we will introduce a global
Human Rights Policy and anchor the corresponding re-
sponsibilities in our senior management. We will also
expand our existing risk management system to inclu-
de risk aspects relevant to us and our supply chain -
also taking the German Supply Chain Due Diligence Act
into consideration, which will become mandatory for
MANN+HUMMEL to apply from 1 January 2023.
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MATERIALITY
DISCLOSURES SERVICE

GRI @
content index

For the Materiality Disclosures Service, GRI Services ted and the references for Disclosures 102-40 to 102-49
reviewed that the GRI content index is clearly presen- align with appropriate sections in the body of the report.

COMPANY PROFILE

AND REPORTING PRACTICE

GRI standards and disclosures Title Disclosure/page number UN Global Compact
GRI 101:2016 Foundation

GRI 102:2016 General Disclosures

orcauzon. o O

102-1 Name of the organization MANN+HUMMEL GmbH

102-2 Activities, brands, products, and services 4,6,7

102-3 Location of headquarters Ludwigsburg, Germany

102-4 Location of operations Annual Report 2021: 138-141

102-5 Ownership and legal form 8

102-6 Markets served 7

102-7 Scale of the organization 56

102-8 Information on employees and other workers 5 Principle 6

102-9 Supply chain 14,15, 30, 31

102-10 Significant changes to the organization and its supply chain Annual Report 2021: 33, 34, 3356

102-1 Precautionary Principle or approach 9

102-12 External initiatives 40

102-13 Membership of associations
___

102-14 Statement from senior decision-maker
___

102-16 Values, principles, standards, and norms of behavior 8,9,10, 11,12 Principle 1, 4
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GRI standards and disclosures

Title

Disclosure/page number UN Global Compact

GRI 101:2016 Foundation

GRI 102:2016 General Disclosures

GOVERNANCE |

102-18

Governance structure

Annual Report 2021: 7, 8

STAKEHOLDER ENGAGEMENT ___

102-40
102-41

102-42
102-43
102-44
102-45
102-46
102-47
102-48
102-49
102-50
102-51

102-52
102-53
102-54
102-55
102-56

SIOIO)

List of stakeholder groups

Collective bargaining agreements
Indentifying and selecting stakeholders
Approach to stakeholder engagement
Key topics and concerns raised

Entities included in the consolidated financial statements
Defining report content and topic Boundaries

List of material topics

Restatements of information

Changes in reporting

Reporting period

Date of most recent report

Reporting cycle

Contact point for questions regarding the report

Claims of reporting in accordance with the GRI Standards
GRI content index

External assurance

32 Principle 3

None

None

January 1Ist - December 31st 2021
10/25/2021

Annually

51

12

45, 46, 47, 48, 49, 50

No external assurance
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MATERIAL TOPICS

Disclosure Title Pages/information
GRI103:2016 103-1/103-2/103-3 Management Approach 16, 17,18, 19, 20, 21
Innovation projects 16,17,18, 19, 20, 21
GRI 103:2016 103-1/103-2/103-3 Management Approach
GRI 201:2016 Economic Performance
201-1 Direct economic value generated and distributed 5,14 Principles 5,7, 8,9
GRI 103:2016 103-1/103-2/103-3 Management Approach 39, 40
GRI 203:2016 Indirect Economic Impacts
203-1 Infrastructure investments and services supported 39, 40

GRI 413:2016 Local Communities

4131 Operations with local community engagement, impact assessments, and 39
development programs

GRI 103:2016 103-1/103-2/103-3 Management Approach 41,43

GRI 205:2016 Anti-Corruption

205-2 Communication and training about anti-corruption policies and procedures 41, 43 Principle 10

GRI 206:2016 Anti-Competitive Behavior

206-1 Legal actions for anti-competitive behavior, anti-trust, and monopoly practices
___

GRI103:2016 103-1/103-2/103-3 Management Approach 23,24, 25,26, 27, 28, 29

GRI 302:2016 Energy

302-1 Energy consumption within the organization 29 Principles 7, 8

302-3 Energy intensity 29 Principle 8

302-4 Reduction of energy consumption 27,28,29 Principle 8,9
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MATERIAL TOPICS

Disclosure Title Pages/information
lemissions ... [ [/ [ |
GRI 103:2016 103-1/103-2/103-3 Management Approach 23,24, 25, 26, 27, 28, 29
GRI 305:2016 Emissionen
305-1 Direct (Scope 1) GHG emissions 29 Principle 7, 8
305-2 Energy indirect (Scope 2) GHG emissions 29 Principle 7, 8
305-5 Reduction of GHG emissions 27,28,29 Principles 8,9
ENVIRONMENTAL AND SOCIOECONOMIC
B N I R
GRI103:2016 103-1/103-2/103-3 Management Approach 41,43
GRI 307:2016 Environmental Compliance
307-1 Non-compliance with environmental laws and regulations 44 Principle 8
GRI 419:2016 Socioeconomic Compliance
419-1 Non-compliance with laws and regulations in the social economic area 43, 44
[SUSTAINABLESUPPLYCHAIN |
GRI103:2016 103-1/103-2/103-3 Management Approach 30, 31
GRI 308:2016 Supplier Environmental Assessment
308-1 New suppliers that were screened using environmental criteria 31
GRI 412:2016 Human Rights Assessment
412-2 Employee training on human rights policies or procedures 30, 41,44  Principle 1
GRI 414:2016 Supplier Social Assessment
414-1 New suppliers that were screened using social criteria 31 Principle 2
[EMPLOYMENT AND COMMUNICATION |
GRI103:2016 103-1/103-2/103-3 Management Approach 32,33, 34
GRI 401:2016 Employment
401-1 New employee hires and employee turnover 33  Principle 6
GRI 402:2016 Labor/Management Relations
402-1 Minimum notice periods regarding operational changes 32 Principle 3
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MATERIAL TOPICS

Disclosure Title Pages/information
| occupaTiONAL HEALTHANDSAFETY | | |

GRI 103:2016 103-1/103-2/103-3 Management Approach 36, 37, 38, 39

GRI 403:2018 Occupational Health and Safety

403-1 Occupational health and safety management system 36, 37, 38

403-2 Hazard identification, risk assessment, and incident investigation 36, 37, 38

403-3 Occupational health services 36, 37, 38

403-4 Worker participation, consultation, and communication on occupational 36,37 38

health and safety

403-5 Worker training on occupational health and safety 36, 37, 38

403-6 Promotion of worker health 36, 37,38

4037 Prevention an_d mitigatign of_occupational health and safety impacts directly 36,37 38

linked by business relationships

403-8 Workers covered by an occupational health and safety management system 37

403-9 Work-related injuries 38

403-10 Work-related ill health
___

GRI103:2016 103-1/103-2/103-3 Management Approach 34, 35, 36

GRI 404:2016 Training and Education

404-2 Programs for upgrading employee skills and transition assistance programs 34, 35, 36

404-3 Percentage of employees receiving regular performance and career develop- 34 Principle 6

ment reviews

DIVERSITY AND EQUAL TREATMENT ! | |

GRI 103:2016 103-1/103-2/103-3 Management Approach 35, 36

GRI 405:2016 Diversity and Equal Opportunity

405-1 Diversity of governance bodies and employees 35 Principle 6
GRI 406:2016 Non-discrimination

406-1 Incidents of discrimination and corrective actions taken 36 Principle 6
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MATERIAL TOPICS

Disclosure Title Pages/information

PREVENTION OF CHILD LABOR, FORCED LABOR,
Pl I D

GRI 103:2016 103-1/103-2/103-3 Management Approach 30, 44

GRI 408:2016 Child Labor

408-1 Operations and suppliers at significant risk for incidents of child labor 30, 44  Principles 2, 5

GRI 409:2016 Forced or Compulsory Labor
Operations and suppliers at significant risk for incidents of forced or compul-

409-1 30, 44  Principles 2, 4
sory labor

[CUSTOMERKEALTHANDSAPETY |

GRI 103:2016 103-1/103-2/103-3 Management Approach 19, 20 21, 23

GRI 416:2016 Customer Health and Safety

416-1 Assessment of the health and safety impacts of product and service categories 19, 20 21,23 Principle 7
 pRODUCTINFORMATION | | [ |

GRI 103:2016 103-1/103-2/103-3 Management Approach 22

GRI 417:2016 Marketing and Labeling

417-1 Requirements for product and service information and labeling 22, 30
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Contact

Our contacts for corporate responsibility and sustaina-
bility at MANN+HUMMEL are available to answer any
questions you may have.

Info@mann-hummel.com
www.mann-hummel.com

www.mann-hummel.com/verantwortung
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